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IosicHuTeNLHAA 3aNIUCKA

Meroguyeckre peKOMEHAAUWU MO OPraHU3allii U BBIIOJIHEHUIO MPAKTUYECKUX
3aHATHUH, SIBISIOMIUECS YaCThIO0 yueOHO-METOIMYECKOT0 KOMILJIEKCA M0 AUCIHUIINHE

IIM 01 MJIK 01.02 «MHOCTpaHHBIN 53BIK (QaHTJIMHCKHI) B MPOdEeCCHOHATBHOM
KOMMYHUKAIIMH JIJIS1 CITYKOBI ITpUEMa U pa3MEIICHUs» COCTAaBIEHbI B COOTBETCTBUU C:

1 ®enepasibHBIM  TOCYJApPCTBEHHBIM  OOpa30BaTEIbHBIM  CTAHAAPTOM IO
cnenuansHoCcTH 43.02.14 T'ocTHHHYHOE AEJI10;

2 Paboueit mporpaMmoit yaeOHOM TUCIIMIUIAHEI;

3 JlokanbHbiMUu akTamu HosI'Y.

MeToauueckre pEeKOMEHJAIMK BKIIOYAIOT ayAUTOPHYI0 paboTy CTYICHTOB,
peIyCMOTPEHHYIO paboueit mporpaMMoil yueOHO! JUCIUILTUHBI B 00bEMe 54 4acoB.

B pe3ysnbTaTe BBIMOTHEHUS TPAKTUYECKUX 3aJaHUN 00YyHarOIIUIICs JOIKEH YMETh:

- oOmarecss (YCTHO W  THCbMEHHO) Ha  HMHOCTPAHHOM  fA3BIKE  HA
po(hecCUOHANIBHBIE U MOBCEIHEBHBIE TEMBI;

- NEPEBOJUTH (CO CIOBapeM) HMHOCTPAHHBIE TEKCThl MPO(ECCUOHATBHOM
HaIpPaBJICHHOCTH

- CaMOCTOSITEJIBHO  COBEpLICHCTBOBAaTb YCTHYHO U IIHCBMEHHYIO p€ub,
MOMOJIHATH CJIOBAPHBIi 3ariac.

B pe3ynbTaTe BBINOJHEHUS MPAKTUYECKUX 3aJaHUI 00y4arOIIUIICs JOJKEH 3HATH:

- nexcuyeckuit (1200-1400 nekcuyeckux €AUHMI]) U TPAMMATHYECKHUIT MUHUMYM,
HEOOXOJMUMBIA [IJI1 YTEHUS U MepeBoJa (CO CIOBapeM) HWHOCTPAHHBIX TEKCTOB
po(ecCUOHaNbHON HAPABICHHOCTH.

B [Ilpunmoxenumax k Merogudyeckum peKOMEHIAUMAM [0 OpraHu3auud |
BBINIOJIHEHUIO MPAKTUYECKON PadOThl CTYAEHTOB MPEICTABICHBI:

[Tpunoxenue Ne 1 Kpurepuu o1ieHKu pakTUYECKON pabOTHI.

[Tpunoxenue Ne 2 OcHOBHBIE BUBI TPAKTUYECKONW PAOOTHI.

[Tpunoxxernue Ne 3 MeTonuueckne peKOMEHIAIMH 10 paboTe ¢ TeKCTaMu 1

BBITTOJTHEHUIO TEKCTOBBIX 33JIaHMI:

[Tpunoxenue Ne 4. [lamsaTka 1J1s1 CTYyJIEHTOB IO pabOTE CO CIOBAPEM.

[Tpunoxenune Ne 5 Meroanueckue peKOMEHIALUU 110 BBIIIOJHEHUIO JIEKCUKO-
rpaMMaTHYECKUX 3aIaHUN.



22.2 TemaTH4eCKMi IJIAH U COIEP:KAHME YYEOHOM TUCHMIIIMHBI
HHnocmpannwliil s3v1k (anenutickutl) 6 npogeccuonaibHol 0esimeibHOCu

HaumMeHoBaHue pa3ieioB U Conepskanue y4eOHOr0 MaTepuaJia, NpakTuiecKue 3aHATHs, O0bém Koabi
TeM caMoCTOsITeIbHAsI padoTa 00y4arOIMXCH. B Yacax | KOMIeTeHIU
i,
(¢popMupoBan
HI0 KOTOPBIX
CIoco0cTByeT
3JIEeMEeHT
NPOrpaMMbl
1 2 3 4
Pa3pen 1 22
OcHOBHO¥ pa3jae
Tema 1.1 IpakTnuyeckoe 3anstue Ne 1 8 OK.01
Buabl npexnpusituii | Buasl npeanpusaTrii TOCTHHAYHOTO CEPBUCA U UX OTJINYUTEIIbHBIE OK.02
rOCTHHUYIHOIO ocobenHoctu. Knaccudukanuu roctunuil B Poccuu OK.05
cepBHCca Jlekcuuecknii MmaTepuai o TEME. IK.1.1
I'pammaTnueckuii MaTepual: IIK 1.3
[IpsAMOii MOPSAIOK CIOB B MPEIJIOKEHUH. I1.K.3.2
Tema 1.2 IpakTnuyeckoe 3ansiTue Ne 2 4 OK.01
Mexaynapoanbie npaBmwia | HopMaTuBHplE JOKYMEHTBI, PETYIUMPYIOLIME MEKIYHApOIHBIE OK.02
NpeaocTaBJIeHUs IpaBujia NPeJOCTABICHHUS TOCTUHUYHBIX YCIYT. OK.05
TOCTHHUYHBIX YCJIYT. Jlekcrueckunii MmaTepuall 1o Teme. TIK.1.1
I'pammaTnueckuii maTepuail: TIK.1.3
[1.K3.2

CTpyKTypa clienuaibHbIX BOIIPOCOB BO BCEX BPEMEHHBIX (POopMax.




Tema 1.3 IIpakTHyeckoe 3ansitue Ne 3 4 OK.01
IlepconanbHBINA COCTAB [lepcoHalibHBIN COCTaB TOCTUHUIL M €r0 (PYHKITUU. OK.02
rOCTHHHII Jlekcnyeckuii MaTepuall 1o TeMe. OK.05
H ero GpyHKUMH I'pamMmmaTnueckuii MaTepuall: I1.K3.2
CrtpyKTypa aJbTepHATUBHBIX U PA3/ICIUTEIbHBIX BOITPOCOB.
Tema 1.4 IIpakTnyeckoe 3ansaTue Ne 4 6 OK.01
Homepnoii ¢pona rocrununbl | TUIBI TOCTUHUYHBIX HOMEPOB HOMEPOB .Criennann3upOBaHHbIE OK.02
cpeacTna pa3menieHus. MHIBUTyaabHbIE U CIICIIUATU3UPOBAHHBIC OK.05
CpelICTBA pa3MEIICHUs. IK.1.1
Jlekcruueckuii MaTepuall 1o TeMe. I[K 1.3
['pamMmmaTueckuii maTepuall:
[Taccusnbiii 3as10r( Passive voice)
Paznea 2 32
IIpogeccnoHaAILHO-OPUEHTUPOBAHHBIN pPa3aet
IIpakTuueckoe 3ansaTue Ne 5 OK. 01
Tema 2.1 Otnensl cityk0bl MpUéMa M pa3MEILCHHs: PETUCTPALIUS TOCTEH, 10 OK. 03
DOyHKIUH ¥ OPraHu3anMs | KacCOBbIE oNepanuu, noura, nHpopmarus, renedoHHas OK. 04
CITyKOBI MPUEMA 1 cinyk0a.Peructpanus rocreit B otene. Opranuzaius pabo4ero OK. 05
pa3MeleHus Mecta. DyHKIUMY MepcoHaa Ciy>K0bl mpremMa U pa3MeIieHusl. OK. 06
Jlekcrueckunii MaTeprall 1o Teme. IIK.2.2
I'pammaTrueckuii Marepual: IIK.2.3

Cnoxxnoe nomnexarniee.( Complex Subject)




IIpakTHyeckoe 3ansitue Ne 6 OK.01
Tema 2.2 OcymiecTBiieHrne pacueTHbIX ornepaiuii. CriocoObl OIIaThl 3a OK.02
Pacyernbie onepanun B IPOKUBAHUE: HATMYHBIMH, 0€3HATUIHBIMHU, KPETUTHBIMU OK.05
rOCTHHHIC KapTaMH, JIOTOBOPHBIMH 00s3aTeIbCTBAMU HK.1.1
Bubl MexIyHapOIHBIX MIATEKHBIX CUCTEM, MIIACTUKOBBIEC KapThI, 1K' 1.3
4YeKkH, Baydephl u aAp. CMexayHapoHbIe TUIaTEKHBIE CUCTEMBI I1.K.3.2
(SWIFT, Wesrern-Union, Contact,Pay-PAl)
Jlekcruueckuii MaTepuall 1o TeMe.
I'pammaTnueckuii MaTepuain:
Cnoxnoe gononaenue (Complex Object)
Tema 2.3 IIpakTnueckoe 3ansaTue Ne 7 OK. 01
JTHKeT TeJaeOHHBIX 3HAKOMCTBO C 3TUKETOM TeJe(hOHHBIX IEPETOBOPOB OK. 03
1eperoBopoB Jlekcrueckunii MaTepual 1o Teme. OK. 04
['pammaTnuecknii MaTeprua 85 82
TCepynmnii. Gerund. K 1.1
CamocrositesbHas padora Nel. ChopmupoBaTh OaHK pPeEUYEBBIX IK.1.3
CTaHJIapTOB MPHU 00CITY>KMBaUK KJIUEHTOB
Tema 2.4 IpakTHueckoe 3ansiTue Ne 8 OK.01
IloBeneHune mepcoHasa ¢ IIpaBuna nmoeaenus. HopMbl sTHKETA. OK.02
NoTpeOuTeJAMHU Jlekcuueckuil MmaTepuai no TeMe. OK.05
FOCTUHUYHBIX YCJIYI. I'pammaTnueckui Marepual: IK.1.1
VY cnoBHbBIE TpUAATOYHbIE MTPEJI0KEHUS HyJieBoro tumna. ZERO IIK 1.3
Conditionals I1.K.3.2




Tema 2.5
Pabora ¢ xxato0amu n
pelieHue mpoodJem

IIpakTnueckoe 3ansaTue Ne 9

Bunel sxano6.Bapuantsl pemienus npo0iieM ¢ KIMEHTaMU.
Jlekcnyeckuii MaTepuall 1o TeMe.

['pammaTnuecknii MaTepua:

YcaoBHbIe TpuAaTouHbIe peuioxkeHus 1,2,3 tumos.Conditionals

OK.01
OK.02
OK.05
IIK.1.1
K 1.3
I1.K.3.2

Bcero:

54




COJIEP)KAHUE MPAKTUYECKUX 3AHATHUI

Pazngen 1
Tema 1.1 Buabsl npeanpusituii roctuHuaHOro cepsuca (Types of the Hotels)
IpakTnueckoe 3ansaTue Ne 1(8 uac.)

Leab: coBepIICHCTBOBATh YCTHYIO U TUCHbMEHHYIO PEYb; Pa3BUBATh HABBIKU YTCHUS
U 1iepeBoia; popMupoBaTh CHIOCOOHOCTH CTYJIEHTOB OOIIATHCS HA aHTJIMICKOM
s3bIKe (YCTHO M MMCbMEHHO) HA MTOBCEAHEBHBIE U MPOGECCUOHAIBHBIEC TEMBI.
TpeGoBanus K 3HAHUAM M YMEHHUAM:
CTyleHT I0OJKEH yMeThb: 00111aThest (YCTHO U MMMCbMEHHO) HAa MHOCTPAHHOM SI3bIKE Ha
npodeccuoHaNbHBIE U TIOBCEIHEBHBIC TEMBI;
NEPEBOUTH (CO CIIOBAPEM ) HHOCTPAHHBIE TEKCThI MTPOPECCUOHATILHON
HaIPaBJICHHOCTH; CAMOCTOSITEILHO COBEPIIEHCTBOBATh YCTHYIO M MUCbMEHHYIO PEYb,
ITOIIOJIHATB CJIOBAPHBIM 3ar1ac.
CTyneHT JOJDKEH 3HATh: S3bIKOBBIA MaTepuasl (QyHKIIMK TepcoHasia, 0COOEHHOCTH
paboThI CiTy>kObI MpreMa B pa3MEeICHHs], KpUTEPUN | MOKa3aTeld KavyecTBa
00CITy>KUBaHUS).
['pammarnveckuii matepuan :(The Direct Word Order)
Ilepeyenb HEOOXOAUMBIX CPEACTB 00yUeHHUsI: YUCOHUK, CIIOBAPh, KOMITBIOTED,
pabouas TeTpaib.
Conep:xanue 3a1aHMi:
cocraBiieHMe MoOHoJjora ‘“UHnycTpus rocrenpuuMcTBa. TUIIBI pa3MeIIeHus
(Industry of Hospitality. Types of Accomodation”
onvcaHue HanOoJiee NOMYJIAPHBIX BUAOB OTeNEH
ab0peBHaTypa TEPMUHOB MIPEIOCTABIECHUS TOCTUHUYHBIX YCIyT
yTeHue u nepeCka3 Tekcra “ Industry of Hospitality
oJI00P PYCCKUX SKBHUBAJICHTOB aHTIIMICKUM TePMUHAM
rpammarndeckue ynpaxuaenus The Direct Word order.
OcHOBHBIC TPEOOBaHUA K pe3yJbTaTaM padoThbI:
) MpaBWJILHOE MPOU3HOIICHHUE U OETIIOCTh PEYH;
b) nekcuko-rpamMmmarnyeckasi F[paMOTHOCTB;
C) MakcUMaJIbHAas HAIOJHIEMOCTh BHICKa3bIBAHUI HOBOW JICKCUKOM.
IIpakTHYecKkHe peKOMeHAAMH 10 BHINOJIHEHHUIO:
1. HazoBUTE BUIBI MPEANPUATUI TOCTUHUYHOTO CEpBUCA
2. JMalTe UX KpPaTKyH CPaBHUTEIBHYIO XapaKTEPUCTUKY

YVVYVYVYY

Task 1 Test Questions:

1. Classification of the hotels.
2. Types of the hotel rooms.

3. Structure of the hotel.

4. The most popular types of hotels.

Task 2 Describe The most popular types of the hotel:
» Motels...



>
>
>
>
>
>

Resorts....

Inns...

All suites...
Conference/convention hotels...
Extended stay hotels...
Boutique hotels

Task 3 .I[aﬁTe MMICEMEHHOC OOBSCHECHHE IOHSATHSAM TOCTHUHHYHOI'O CCpBUCA.

VVVVVVYVVY

OB —only bed

B&B Bed and Breakfast (only breakfast)

HB —Half Board (breakfast and dinner)

FB-Full Board (breakfast, lunch and dinner)

CBF-Continental Breakfast

ABF-American Breakfast

BBF-Buffet Breakfast

DNR 9.FB-/ExtFB-extended Full Board (includes local drinks)

HcALL/High Class All Inclusive (The price includes everything ,offered by the
hotel except goods from shops, telephone, doctor's,and hairdresser's services
and some sports,e.g.diving.

Task 4. Describe a hotel according to the recommended plan and word.

VVVVVVVYVYY

Ha3Banue otensa. Kareropust orens.
MecTopacrnonoxeHue.
Omnrcanre BHEITHETO BHU/Ia OTEIS, a TAK)KEe HHTEpPhepa.
KonudyecTBo HOMEpOB pa3HOM KaTETOPHH.
Ycayru, npenocTaBiasieMbIe TOCTSIM B OTEIE.
VY no0ctBa B HOMepax. Onucanre 00CTaHOBKA HOMEPOB.
Bun u3 oxna.
CTouMOCTh HOMEPOB.

» The name of the hotel is....

> It’s a three-star hotel.

» It is located in a very convenient location....

» It’s in the centre of town......

» It’s not far from......

» It’s situated near.....

» The exterior of the hotel is......

» The hotel offers unique interiors....

» The hotel has got a stunning interior.....

» The hotel stuff provides excellent service.

» There are ....single rooms, .....double rooms and ....rooms for more than

two people.

» There is a swimming pool, a restaurant......

» The rooms of the hotel are well-equipped.

» There is an air-conditioning....... in every room

» The rooms have got excellent furnishings.....

» The rooms of the hotel overlook.....



» The price of the room is about ....It’s an expensive hotel. It’s a deluxe
hotel

Task 4 .Read the text about the hospitality industry and make your monologue
using italic words.

The hospitality industry is made up of thousands of exciting organizations including
hotels, restaurants, food service management, fast food, coffee shops and pubs, bars
and nightclubs. It involves an array of job roles from waitressing to event
coordination, and management positions too. It’s an industry that offers a unique
working environment, and as it is public facing it offers a sociable and dynamic
working life. If you don’t fancy a traditional 9 to 5 office job, then a career in
hospitality can give you that variety you need. The industry rewards the hard-working
and dedicated with wonderful opportunities, and career progression is often quicker
than other industries. Check out the industries within hospitality to see what's on
offer. With a total of 180,000 hospitality businesses in the UK, the hospitality
industry is a workforce that offers variety. There are many sub industries within
hospitality, from hotels to visitor attractions, as well as multiple vibrant career
paths to choose from.

Task 5 Match the meaning with their russian equivalents

1.What facilities do your rooms offer?
2.Smoking and non-smoking rooms
3.Room service.

4.Laundry service/valet service.

5.A self service laundry, launderette.
é.Same-day laundry.

.7.Dry cleaning. XumuucTka.
8.Shoe-polishing service.

é.Shoe cleaning service.
10.Underground garaging.
il.HoteI-owned car park.

i2.Car park directly by the hotel.

A Ilpadeunas camo00CTy>KMBaHUS
B.Homepa m1st KypsIux U HEKYPSIIIX
C.mmpaueuHas

D.Pectopannoe o0cCiTykMBaHHE€ HOMEPOB.

E.DOxcnpecc-npayednas
F.Uuctka 00yBu
G.Uucrtka o0yBu
H.IlonzeMHbli rapax

|.ITpokar mMammH.
J.CoOcTBeHHas MapKOBKA OTEJS

K.Menuumackas moMoIiib.

L.AHMMaIMOHHBIE TPOTPAMMBI JIJIsI
rOCTEH.

M.¥Ycayru 6ynunbHuKa /MO0y IKH.

I




i3.Car rental.

14.Limousine service.

iS.MedicaI help.

16.English-speaking staff
17.Well-organized entertainment.
18.Animated activities for guests.
19.Evening entertainment.

éO.Wake-up [early morning alarm calls.
21.Early morning teas.

22.Morning coffee/snacks.

23.Breakfast for early risers.

24 .PaHHUli 3aBTpaK.

25..Remote control of lighting and signs
for “Make up room” and “Don’t disturb”
in the rooms.

26.central heating

27 .air- conditioning

28.Air- conditioning in public areas
29.Air and temperature control system.

30.climate control

31.public internet terminal.

N.[TapkoBKa HEMOCPECTBEHHO PSIIOM C
oTesieM

O.VYT1penHnuii kode/3akycka.

P.IIpokat aBTOMOOMIIS C BOJUTEIEM

Q.AHTI0-TOBOPSIIINIA TEPCOHAI.

A.Xopo1io opraHu30BaHHbIE
pa3BIICKATEIbHBIC MEPOTIPUSTHS

S.Beuepnue pa3BieKaTeabHbIe
MEpOIPUSATHUS

T.YTpenuuii yai.
U./lucTaHuMOHHOE yIIpaBI€HHE CBETOM U
curHasiamu «Yopatb Homep” u “He

0OECOKOHUTH BO BCEX HOMEpax

V,Kakue yciyru npenocrasisieT Bam
orenb?

W.OTKpBITBIN TEpMHUHAI JOCTYIA B
UHTEPHET

X.Cucrembl KIMMAT-KOHTPOJIS

Y .KonauimonupoBaHue Bo3ayxa

Z.lleHTpanbHOE OTOTUICHUE

Tema 1.2 MexayHapoaHble NPABWJIA NPEIOCTABICHUS TOCTUHUYHBIX YCJIYT
(International Rules of Hospitality Services)

IIpakTnueckoe 3ansaTue Ne 2 (4 yac.)




Heab: pa3BuBaTh NMUCHMEHHBIE HABBIKA COCTABJICHUS JJOKYMEHTOB;

dbopMHpOBaTh AHATTUTUYECKUE U JIOTHYECKUE CIOCOOHOCTH CTYAEHTOB paboTaTh Ha

AQHTJIMICKOM SI3bIKE (TUCHMEHHO).

TpeGoBanus K 3HAHUAM U YMEHHUAM:

CTyleHT I0JKEH yMeThb: 00111aThest (YCTHO U MMCbMEHHO) HAa MHOCTPAHHOM SI3bIKE Ha

npodeccuoHanbHbIE U MOBCEIHEBHBIE TEMBI;

NEePEBOUTH (CO CIIOBAPEM ) HHOCTPAHHBIE TEKCThI TPOPECCUOHATILHON

HaIPaBJICHHOCTH; CAMOCTOSITEJILHO COBEPIICHCTBOBATh YCTHYIO U TUCbMEHHYIO PEYb,

ITOIIOJIHATB CJIOBAPHBIM 3ar1ac.

CTyaeHT JOJKEH 3HATh: SA3bIKOBBIA MaTepual (IIpaBuiia MpeaoCTaBICHUS

TOCTUHUYHBIX YCIYT).

['pammaTtuueckuit Marepuain: CTpyKTypa CrieliiaibHbIX BOIPOCOB BO BCEX

BpPEMEHHBIX (popmax,

IlepeyeHb HEOOXOAMMBIX CpeACTB 00y4YeHHs: YICOHHK, CIIOBAPb, KOMITBIOTED,

pabouas TeTpaib.

Conep:xanue 3a1aHMi:

[TucemenHas TBopyeckas paborta

Coneprkanue 3a1anusi: pa3padbotatsh U 0QOpPMUTH MAMATKY Ha Temy: «International

Rules of Hospitality Services)y.

IIpakTHyeckne peKOMEeHAAIUH 10 BHINOJIHECHUIO!

1.Coop u ananu3 uHPopManuu 1o Teme «MexyHapoaHbIe ITpaBuia

MPEAOCTaBICHUS TOCTUHUYHBIX YCIIYT)

2.CocTaBiicHUE TTaMSITKU

3.1ToaroToBKa MHAMBUAYAIBHOTO TEKCTA MaMSATKU HA AHTJIMMCKOM SI3BIKE.

OcHoBHbBIE TPEOOBAHUS K pe3yJibTaTaM TBOPYECKOM MUCbLMEHHOM padoThI:

» TBOpYeckue MUCbMEHHBIC pa0OThl OLEHUBAIOTCS 1O MATU KPUTEPHUSM:

> Conepxanue (cobmoaeHue odbeMa paboThl, COOTBETCTBHE TEME, OTPaXKEHBI JIN
BCE yKa3aHHbBIC B 3aJ]JaHUU ACTEKThI, CTUIEBOE 0(OPMIIEHUE PEUN COOTBETCTBYET
TUITY 3aJlaHusl, ApTYMEHTAIIUsI Ha COOTBETCTBYIOIIEM YPOBHE, COOJI0O/IEHHE HOPM
BEXXJIMBOCTH).

» Opranmzarusi paboThl (JIOTUYHOCTH BBICKA3bIBAHWSA, HCIOJIb30BAaHUE CPEICTB
JIOTUYECKON CBSI3M Ha COOTBETCTBYIOIIEM YypOBHE, coOmtoaeHne ¢opmara
BBICKA3bIBaHUS U JICJICHNE TEKCTAa HAa a03albl);

» Jlekcuka (cioBapHBIM 3amac  COOTBETCTBYET IIOCTABJICHHOM 3ajadye U
TpeOOBAHMIM JAHHOIO ro/ia 00y4YeHUS SA3bIKY);

» I'pammaruka (MCHOJIb30BaHUE PA3HOOOPA3HBIX TPAMMATUYECKUX KOHCTPYKUUN B
COOTBETCTBHHM C MOCTABJICHHOM 3a7aueii U TpeOOBaHUSIM JAHHOTO rojia 00y4eHUs
A3BIKY);

» Opdorpadus u nyHkTyanuss (oTcyrcTBue opdorpadguueckux  OIMOOK,
COOJIIOJICHNE TJIABHBIX TMPABHJI MYyHKTyalluu: TPEIJIOKECHHUS HAYWHAIOTCS C
3arjJaBHON OYKBBI, B KOHIIE TPEIJIOKEHUS CTOUT TOYKA, BOMPOCUTEIHHBIA WU
BOCKJIMIIATEILHBIA 3HAK, a TaK)Ke COOIOJICHUE OCHOBHBIX MPABWJI PACCTAHOBKHU
3aMsSThIX).

Tema 1.3 [lepcoHaIbLHBINA COCTAB TOCTHHUI] M €r0 (PyHKIMHU

I



(ITepconanwHbIi coctaB roctuHuIl U ero Gynkuuu (The personnel staff of aHotel and
its Functions)
IIpakTuueckoe 3ansiTue Ne 3 (4 yac.)
Heab: coBeplIeHCTBOBATH YCTHYIO U MUCHbMEHHYIO pPEeYb; Pa3BUBATh HABBIKUA YTCHUS
U TIepeBojia; popMUpoBaTh CIOCOOHOCTU CTYJIEHTOB OOIIATHCS HA AHTJIMHCKOM
s3bIKe (YCTHO M MUCbMEHHO) HA MTOBCEAHEBHBIE U MPOGECCUOHAIBHBIEC TEMBI.
TpeGoBanus K 3HAHUAM U YMEHHUAM:
CTyaeHT JOJKEeH YyMeTh: 0011aThes (YCTHO U MUCbMEHHO) Ha MHOCTPAHHOM S3bIKE Ha
pOo(eCCUOHANIBHBIE U IOBCETHEBHBIE TEMBI;
NEPEBOIUTH (CO CIIOBAPEM ) HHOCTPAHHBIE TEKCTHI TPO(PECCHOHATILHON
HaIIPaBJIEHHOCTH; CAMOCTOSITEIbHO COBEPILIEHCTBOBATh YCTHYIO U TUCbMEHHYIO PEYb,
IIOIIOJIHATH CJIOBAapPHBIN 3ar1ac.
CTyIeHT H0KEH 3HATh: SI3IKOBBINA MaTepuan (3HaTh JOJDKHOCTHBIE 00SI3aHHOCTU U
OTBETCTBEHHOCTh MEPCOHAIBLHOTO COCTaBa CIYKObI MpUeMa U pa3MeIlCHNS )
['pammatuueckuiit marepuain: CTpyKTypa aJbTEPHATUBHBIX U Pa3CIUTEIbHbBIX
BOIIPOCOB BO BCEX BPEMEHHBIX (hopMax.
IlepeyeHb HEOOXOAUMBIX CPEACTB 00y4eHHsI: YUEOHUK, CIIOBAapb, KOMIIBIOTED,
pabouas TeTpaib.
Conep:xanue 3a1aHMi:

1) KOHTPOJILHBIC BOMPOCHI IO TEME

2) 1oabop PyCCKHUX 3KBUBAJIICHTOB aHTIIMICKUM TEPMUHAM

3) ompeneneHue BUaa ACHCTBYS rocts mmo perumnkam cheeeck in or check out

4)  nexcuKko - rpamMarudeckue ynpaxsaeHus (CTpyKTypa albTepHATUBHBIX U

pa3JIETUTENbHBIX BOIPOCOB BO BCEX BPEMEHHBIX (popMax

OcHOBHBIC TPEOOBaHUA K pe3y/bTaTaM padoThbI:

d) TpaBHIBLHOE MPOU3HOIICHUE U OCTIIOCTh PEUH;
b) nekcuko-rpamMmmarnyeckasi F[paMOTHOCTB;
C) MakcuMaJIbHas HAIOJHIEMOCTh BBICKa3bIBAHUI HOBOW JICKCHUKOIA.

Task 1.Test Questions:

1. What are the requirements to the reception service?

2. What are the functions of a receptionist, a concierge, a bellboy?
3. What are the duties of staff members??

4. How activities of reception service are planned?

5. Why is it necessary to follow the telephone call etiquette?

Task 2. Match the duties and personal requirements to the hotel staff with their
Russian equivalents

1.to arrange car hire a.IPUBETCTBOBATH FOCTEH
2.to welcome guests b.peructpanus u BbiCeICHUE
3.to verify their reservation C.IPOBEPSTH 3a0POHUPOBAHHBIN HOMEP

4.to check room availability,if | d.npoBepsTh, kKakue HOMepa CBOOOHBI, €CIIH
they don't have one TOCTH He 3a0pOHUPOBAIM KOMHATY JI0 TPHe3/1a

I



5.to check in/out

€.IPOBEPSTH JAHHBIE KPEIUTHON KapThl

6.to make a reservation for a
room

f.3a0poHUpOBaTH FTOCTUHUYHBIA HOMED

7.booking confirmation

g.MOATBEPKIEHNE OPOHUPOBAHUS

8.to get credit card information

h.oTBewath Ha TeneOHHBIE 3BOHKH

9.to give a guest the pass card
to 10.enter the room

1.0TJIaTh TOCTIO KJIFOY-KapTy OT HOMEpa

11.to cater

J.o0cyxuBaTh

12.to take phone calls

K.mocturars 1einei

13.to make up a room

|.yOupars KoMHaTY

14. to achieve targets

M.OOIUTENHLHBII

15.to be good with people

N.JIaIUTH C JIOAbMHA

16.communicative

O0.HABBIKH KOMIIBIOTCPA

17.to compile daily business
figures

P.COCTaBIATH CKECAHCBHBIC OM3HEC-TIJIaHbI

18.computer skills

(J.MMETH [ECJI0 C 3alpOCaMM U »Kajmo0amu

19.a creative person

. TBOpYCCKasl TMYHOCTh

20.to deal with emergencies

S.UMCTb JEJI0 C HPGBBBIqaﬁHBIMH CUTyalsIMH

21.to deal with queries and
complaints

{.NpUHUMATE pEIICHUS

20.to do sales promotion

U.IpOABMKCHUEC ITPOaAXK

efficient

V.yMeJbIi, KBaTu(UIUPOBAHHBIM

21.to enter statistics into a
database

W.yBEJIMYNBATH 3aCCIICHHOCTH HOMEPOB

22.to handle pressure

W.cnipaBisaThCs ¢ JaBJICHUEM

23.highly-skilled

O.BBICOKOKBATN(UITMPOBAHHBIN

24.t0 implement routine
checks

Y.BBIIIOJIHATH €KCAHCBHBIC IIPOBCPKU

25.to make decisions

Z,3aHOCHUTH CTAaTUCTUYECKHUE CBEJICHUS B 0azy
JTaHHBIX

26. to maximze room
occupancy

bponupoBare HOMEpa

27.to be motivated

@OBITh MOTUBHUPOBAHHBIM

28.t0 organize schedules

%0prann30BbIBaTh PACIIUCAHUS

29.people skills

$rMeTh HaBBIKK PaOOTHI C JFOABMHU

30.to prepare costs

&TIOTOBUTH CUETA

31.to produce routine business
figures

)IPOM3BOIUTH €XKETHEBHBIC OU3HEC PaCUeThI

32.to reserve rooms

+PYKOBOJAUTH IIEPCOHATIOM

33.to solve problems

-pemaTh IpooJIeMbl

34.to supervise staff

L.ocyniecTBiIsITh IPOKAT aBTOMOOMIIEH

35.to take new calls

M.1ippHUMATh 3BOHKHU

36.to0 be well-organized

Y .ObITh OpTraHN30BAHHBIM

37.to be well-presented

R.OBITh TTpeICTaBUTEIILHBIM

I




| 38.to write proposals

‘ B.mucartn IMPCIJIOKCHUA

Task 3 Match the definitions with there meanings

1.What facilities do your rooms offer?
2.Smoking and non-smoking rooms
3.Room service.

4.Laundry service/valet service.

5.A self service laundry, launderette.
é.Same—day laundry.

'7.Dry cleaning. XumuucTka.
8.Shoe-polishing service.

é.Shoe cleaning service.
10.Underground garaging.
il.HoteI-owned car park.

iZ.Car park directly by the hotel.
iS.Car rental.

14.Limousine service.

i5.MedicaI help.
16.English-speaking staff
17.Well-organized entertainment.
18.Animated activities for guests.

19.Evening entertainment.

20.Wake-up /early morning alarm calls.

21.Early morning teas.

A Ilpayednast caMmo00OCITy>KUBaHUS
B.Homepa nms KypsImux U HeKypsImux
C.nmpaueyHas

D.Pectopannoe o0cCiTy’kKMBaHUE€ HOMEPOB.

E.Okcnpecc-npayeunas
F.Uuctka 00yBu
G.Uuctka o0yBH
H.ITonzemuslii rapax

|.Ilpokat mamuH.
J.CoOcTBeHHAast MapKOBKA OTEJIS

K.MeauuuHcKast moMoIIb.
L. AHMMAaIMOHHBIE TPOrPaMMBI JIJIs1 TOCTEM.
M.VYcayru OyaunbHUKa /OOy IKH.

N.ITapxoBka HEMOCPEACTBEHHO PSAIOM C
OTEIEM

O.VY1pennnii koe/3aKycka.

P.ITpokaT aBTOMOOHJISI C BOIUTEIEM

Q.AHTI0-TOBOPSIIINI TIEPCOHAIL.

A.Xopollio opraHu3oBaHHBIC
pa3BICKaTEIbHBIC MEPOTIPUSATHUS

S.Beuepnue pa3BieKaTeIbHbIC
MEPOTIPHSITHS

T.YTpeHHnuii yai.

U./lucTaniinoHHoOe yrpaBieHHE CBETOM U
curHasiamMu «Yo6pats Homep” u “He
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22.Morning coffee/snacks.

23.Breakfast for early risers.

24 .PanHuii 3aBTpaK.

25..Remote control of lighting and signs
for “Make up room” and “Don’t
disturb” in the rooms.

26.central heating

27 .air- conditioning

28.Air- conditioning in public areas
29.Air and temperature control system.

30.climate control

31.public internet terminal.

OECIOKOUTH ’BO BCEX HOMEpPaX

V., Kakue ycnyru npeaocrasiser Bar
oTeNb?

W.OTKpBITBIN TEPMHUHAI JOCTYIIA B
WHTEPHET

X.CucreMsl KIINMMAT-KOHTPOJIA

Y .KoHaunmoHupoBaHue BO3ayxa

Z.1leHTpanbHOE OTOIUICHHE

Task 4. Is the receptionist talking to a guest checking in or to a guest checking

out? Tick () the correct column.

receptionist checking in checking out
Here's your bill.

How would you like to
pay?

Enjoy your stay.

Thank you for staying
with us.

We hope you enjoyed
your stay.

Let me know if you need
anything.

Would you like an alarm
call?

Will you be visiting us
again soon?

Can | see your passport,
please?

Breakfast is served from 8




amto 9 am.

You have to check out
before 12 noon.

Your room is on the third
floor.

We look forward to
seeing you next month.

13 6annos

Tema 1.4 Homepnoii ¢ponn rocruanunbl (Types of the Hotel Rooms)
[TpakTuueckoe 3anstue N 4 (6 dac.)
Heab: u3yunth MnpopecCuoHAIbHYI0 TEPMUHOJIOTHIO HOMEPHOTO (POH/IA OTEIIs;
pa3BUBATh HABBIKU YTEHUS U NIEPeBOIa; POPMUPOBATH CHOCOOHOCTU CTYJIEHTOB
00I11aThCs HA AHTJIMICKOM SI3bIKE (YCTHO M MUCbMEHHO) Ha MOBCEHEBHBIC U
npo¢eCCUOHATIbHBIEC TEMBI.
TpeOoBaHus K 3HAHUSAM U YMEHHUSIM:
CTyaeHT TOJKEH YMeTh: 00111aThesl (YCTHO U MUCbMEHHO) Ha MHOCTPAHHOM SI3bIKE Ha
npodeCCUOHANIbHBIC U TTOBCETHEBHBIE TEMBI; IEPEBOIUTH (CO CIOBApEM)
WHOCTpaHHbIE TEKCThI MPO(HECCUOHAIIBHON HANIPaBIEHHOCTH; CAMOCTOSATEIILHO
COBEPIIIEHCTBOBATh YCTHYIO U MTUCbMEHHYIO PEUb, TOMOJIHATEH CIIOBApPHBIN 3arac.
CTyleHT I0OJKEH 3HATH: SI3IKOBBIN MaTepual (Kji1accHu(pUKAIMI0 HOMEPOB B
TOCTUHUIIC HA aHTJIMICKOM SI3bIKE)
I'pammarnueckuii matepuai: The Passive Voice.
IlepeuyeHb HEOOXOAMMBIX CPeACTB 00y4eHHs: YICOHHK, CIIOBAPb, KOMITBIOTED,
pabouas TeTpaib.
Conep:xanue 3a1aHMid:

1) pabora ¢ Tekcrom “25 Different Types of Hotel Rooms “

2) paboTa ¢ JIEKCUYEeCKHM MaTepHaioM

3) omucanue HomepoB (Single Room,Double Room, Twin Room, Triple

4)  Room, Quadruple Room, and Suites)

5) Knaccudukaiuys HOMEPOB B OTEJIE

6) KOHTpPOJIbHBIC BOPOCHI

7) nexcuko-rpammarmueckue ynpaxunenus (The Passive Voice)
OcHOBHBIE TPeOOBaHUA K pe3yJbTaTaM PadoThI:

a) MpaBHJILHOE MPOU3HOIICHNUE U OCTIIOCTh PEYH;

b) nekcuko-rpaMmmaTnyeckast F[paMOTHOCTb;

C) MakcHMaJlbHas HaIOJHIEMOCTh BbICKa3bIBAHUI HOBOM JICKCHUKOMA.

Task 1:
1) Read the text “25 Different Types of Hotel Rooms “
2) Write out and learn new word combinations
3) Give definitions to




Single Room, Double Room, Twin Room, Triple Room, Quadruple Room, and
Suites.

4) Answer the questions:

What hotel room types are available at a hotel?
What are the 4 different types of accommodation in the hotel industry?
What types of rooms are there in 4 or 5-star hotels?

Text 25 Different Types of Hotel Rooms

Whether you’re traveling for business or leisure, the chances are high that
you’ll end up staying in a hotel. Here are the different types of hotel rooms we have
around.

There are different types of hotel rooms, with some having more or fewer features
than others. While first-class hotels, such as 4-star and 5-star hotels, will have more
attractive features, it doesn’t mean that downtown hotels don’t give them a run for
their money.
All you need to do is thorough research, and you’ll find a hotel room that fits both
your needs and pocket. When planning for your next holiday or business trip,
prioritize getting yourself a comfortable and pleasant hotel that can offer this.
Pay close attention to the type of room you need to book, as this can make or spoil
your stay. Many hotels categorize their room types according to various factors such
as;

« Size of the room

« Types of beds

« The decoration and layout

« The number of occupants

« Accessories in the room

The above factors symbolize the appearance and the quality of every room you find
in hotels.

For instance, a person on a business trip may request a different room from a person
on a holiday with the family.

Each hotel room should address the customer’s preferences and needs. So, there are
different types of hotel rooms to cater to these individual needs.

Let’s take a look at the different types of hotel rooms you are most likely to find in
most hotels.

Task 2 Memorize types of hotel rooms
List of Types of Hotel Rooms

Classified Based on the Number of Occupants

There are hotel rooms classified by the number of people a room can handle
(occupancy). Rooms labeled in such a manner are;

I



1. Single Room

A single room is one of the most common types of hotel rooms you will find in every
hotel. The room can be simple and small, but it offers everything you need to ensure
your stay there is as comfortable as it can be.
You will typically find the following in a single room;
« One bed
. TV
Free Wi-Fi
A private bathroom and a shower
« Work desk

Of course, the accessories you get in your room vary according to the type of hotel
you are staying in. With just a single bed, single rooms are suitable for one person or
maybe two people if you are able to request an additional bed. So, if you are traveling
alone, you can opt for such a room.

Here, you can access all the facilities as offered, and you can also make reasonable
additional requests from hotel staff. For instance, you can ask for room service if the
hotel management allows it.

2. Double Room

A double room is usually a room that has one bed meant for two people. The bed can
either be a queen or king-size bed.

If you are traveling with your close friends and need to share a room, book a twin
room with two single beds.

The size of the room and the accessories differ depending on the hotel you are living
in. Most budget hotels will offer either a single room or a double room as their
standard hotel rooms for guests.

3. Triple Room

As the name suggests, a triple room in a hotel is designed to comfortably
accommodate three people. It can have a fusion of either two double beds, three twin
beds, or a single, double bed and a twin. The facilities in each hotel differ between
individual hotel brands.

When comparing this to a double room, a triple room will likely have one or more
bedrooms or may often have an adjacent room to provide more space to guests.
Some hotels classify their rooms according to the beds available in each room.
However, guests must note that all hotels have some restrictions on how many people
should stay in every type of room.

That is to say, just because a room has a kingsize bed, it’s not a permit for you to
invite twenty people to live in it. Some hotels will charge you an additional amount
for every extra guest up to a specific limit.



4. Quad Bedroom

A quad room is a hotel room that can be assigned to four individuals. This type of
hotel room is suitable for families who are on vacation. The room may contain two or
more beds.

Though some hotels might place the bed closely attached to each other, you can find
sizable quad rooms with beds put in different corners.

The beds’ size can differ from hotel to hotel, but mostly, the room contains queen-size beds.

& Hotel Rooms Classified According to Bed Availability

Here’s a list of types of hotel rooms classified according to bed availability:
5. Holywood Twin

It’s a very comfortable twin room containing a double bed with two single beds
joined by a similar headboard.

It’s appropriate for small children, as it caters to their high risk of falling off the bed.
6. Queen Room

It’s a beautiful room containing a queen-size bed. The room may be occupied by one
or two people.

7. Twin Room

This a hotel room with two single beds. Both twin and double rooms are similar in
that both are designed for two people.

However, a twin room typically has only two single beds, while a double room has
just one double bed designed for two people, also referred to as a marital bed.

Two people can live in a twin hotel room but sleep in different beds.

8. King Room

This is a hotel room with a king-size bed. One or more individuals can comfortably
occupy the room.

9. Double- double Hotel Room

These hotel rooms usually contain two double beds. They can also have two queen
beds.

And, they are designed to accommodate two or more people. Double-double rooms
are suitable for people traveling with young kids.

10. Studio Hotel Room

This hotel room type contains a studio bed. A studio bed is a bed that can be
converted into other pieces of furniture such as a couch or a sofa. This type of room
can function like a fully furnished apartment.

The living room, kitchen, and bedroom are usually combined into one ample space in
a studio hotel room. Some studio rooms are L-shaped, creating a booth that can
function as a sleeping area.




Kitchens are separate from other studio rooms. They are suitable for one person.

& Hotel Rooms Classified Based on Room Layout
Some hotels categorize their rooms according to the room’s plan. This might be in
terms of:

« Size of the room

« An adjacent second bedroom,

« The presence of living space and a kitchen.

It’s advisable to understand hotel room options before booking. This ensures that you
book the right room, to help you enjoy your stay at your chosen hotel. It’s also good
to know what exactly you are paying for, in any hotel room type.

Types of rooms categorized according to the layout include;

11. Accessible Room

As a law requirement, hotels are supposed to offer a specific number of rooms that
handicapped people can access with ease. These types of rooms usually have enough
space for wheelchairs, to move without much trouble.

Their bathrooms are also designed in such a manner that allows a disabled person to
use them efficiently.

12. Suite

Hotel suites are different in size. In most hotels, a suite contains a room separate
from the offered bedroom. One room generally has a living area with a beautiful
couch that you can convert to a bed, a kitchenette, and a separate TV.

The suit may also have a much bigger dining area. This type of arrangement is often
referred to as a master suite.

Hotel suites can be a bit expensive, but they make up for it, in terms of giving you
one or two different bedrooms and a spacious living area. Ordinarily, the rooms have
nice decor, beautiful amenities, and you can ask for custom services based on your
needs.

13. Mini-Suite

This is just a smaller version of the master suite. It has a single bedroom and a sitting
area, which offers an ideal working space inside your room.
In terms of size, a Mini-suite is around 62m?to 80m®.

14. Apartment Style Hotels

These hotel room options are available in aparthotels, and most traditional hotel
chains like the Hilton, Marriott International, and others. They are suitable for guests
who need to stay longer in a hotel.

These rooms are designed in a manner that guests can fix their own food and stay
comfortably. They may have housekeeping services but are restricted to twice or
thrice per week.




15. Standard Room Hotel Room

Standard rooms are similar to single or queen room type. They are appropriate for
couples or lone travelers. Expect to find a double bed in such kind of room plan.
It also includes basic amenities such as:

o Chair

« Desk

« Dressing table

« Telephone

« Private bathroom

« Television

« Coffee maker

« DVD player

« Cupboard

16. Connecting Rooms

These are hotel room options with separate entrance doors from the outside, and a
connecting door between them. This arrangement enables guests to freely move
between the rooms without the need to go through the hallway.

They are great for friends who travel together and need to have some time together
but wish to sleep in different rooms.

They can also be great for couples traveling with young kids as the parents can
swiftly check on their babies during the night without much hustle.

Connecting rooms are still new to most hotels, although you can still find two or
three connected rooms on every floor.

So, if you are traveling with your buddies for a mountain climbing adventure or a
kayaking escapade, connecting rooms can serve you well. The allow you have fun
and connect with your friends, and still have some privacy later.

17. Presidential Suite

The presidential suite is a super, luxurious hotel room. It is designed to accommodate
powerful or wealthy individuals visiting a place.

Most five-star and four-star hotels like the Hilton have many presidential suites. The
facilities in such hotel rooms are superb, as they are meant to accommodate high-
profile figures, including presidents and other famous politicians across the globe.

At times people staying in the presidential suites get personal assistants.
Complimentary dinner and breakfast may also be served in such hotel rooms.

18. Deluxe Room

The deluxe hotel room includes several rooms, usually a living room and a bedroom.
You may also find some deluxe rooms with a separate functional kitchen.

The furniture used in these types of rooms in a hotel is a bit expensive. And, if you
happen to_book such a hotel room, you might have the chance to enjoy the
magnificent views of the city.



The rooms are more prominent and are suitable for guests who require more
space, such as a small family or a young couple.

19. Super deluxe

For luxury lovers, a super deluxe hotel room might just be the ideal room option for
you. Interestingly these rooms are available in almost any standard hotel — whether 3,
4, or five-star hotel. A super deluxe room is but an upgrade to the standard deluxe
room.
Some of the main amenities here include:

« Queen-sized bed

« Spectacular view

« Special attention from hotel staff

« All other amenities from the normal deluxe room

It’s a perfect hotel room for couples on a holiday, or even new weds on their
honeymoon.
20. Joint Room

Joint rooms are also known as adjoining rooms. These are two rooms that have a
common wall but do not have a common connecting door.

The rooms are suitable for families with children who do not require a lot of
supervision, such as teenagers and young adults.

& Types of Hotel Rooms Categorized by Amenities or Facilities

Some hotels may also provide various rooms according to the facilities available.
Though there’s no specific name given to a room with exceptional amenities, many
hotels will list the type of facilities accessible based on room size or room type a
guest prefers.

For example, a room containing an office can’t be referred to as an office

room. Instead, it will be referred to as a deluxe room and then offer more information
about the office in their description.

A hotel will always provide different amenities for each room type, mostly to charge
a high price.

Hotel rooms that fall under this category are;

21. Cabana Rooms

Cabana is a spectacular hotel room with either an attached private swimming pool or
opens out onto beautiful swimming pools.
Some of the amenities you can enjoy at cabana rooms are;

« King-sized bed

« Hairdryer.

. Jacuzzi.

« Minibar

« Hot tub bath

« Pull-out couch



« Business center

. Make-Up/Shaving Mirror.

 Bathtub and shower.

« City view or nature view

. Kitchen

. Bathrobes and Slippers.

. Bathroom Telephone.

. Handicapped accessible

« Outdoor entrance

Balcony Lanali, or terrace among others

22. Villas

Villas are types of hotel rooms that offer an ideal getaway for those who are tired of
the hustle and bustle of city life. Villas usually provide a comfortable and calm
environment at luxury hotels.
Initially, most people believed that staying in a villa meant forgetting all the
incredible comforts of today’s world.
All that has changed. Today’s villas provide luxury compliments such as the
magnificent architectural design in a quiet natural environment surrounded by
mountains and forests.
Most villas have:

« A perfect swimming pool

« Spacious living room

. Gorgeously furnished dining rooms

« Wholly equipped modern Kkitchen

« State- of the -art entertainment system

« Fast and reliable internet connection

. Balcony

 Several bedrooms

23. Penthouse Suites

A penthouse is a unit or an apartment on the highest floor of a hotel, condominium,
or apartment building. They’re different from other apartments because of the unique
amenities they offer.
Penthouses are more secure than other regular hotel rooms, as they are accessed
through a private elevator. These types of suites are expensive, but it’s all worth it.
The amenities you’ll enjoy from a penthouse are worth every dime.
Some of the amenities you’ll find in a penthouse are;

« Swimming pools

« A private elevator/ entrance

« Terrace

« Higher/ vaulted ceilings

« Office space

« Jacuzzi

« Several owner suites



« Over-sized windows
 Fireplace
- More square footage and many more.

& Other Types of Hotel Rooms
24. Floored Room/ Executive Floor

Just as airlines provide business and first-class sections with improved service and
more comfortable seating, several hotels reserve entire floors to entertain guests who
want to spend more. These types of guests also like to show some loyalty to the
property.
The floors, also referred to as club floors, offer additional perks in their rooms, such
as a private meeting place to socialize and work, or free expensive snacks.
However, it’s essential to know that these hotel room types are not perfect for every
guest type. They are common in big, four, and five-star hotels.
Facilities on executive floors differ significantly even among many properties in a
similar hotel brand. So, you need to check with your selected hotel.
You can either check on their website or make a phone call to know the particular
offering available. The basics of such hotel rooms are:

« Public lounge area with additional working areas

« Cocktails

« Wi-fi hotspots

« Gaming areas

. Elegant furniture and bedding

« Free snacks and drinks

« Private elevators

« Some offer butlers to help you with unpacking and packing your things.

25. Smoking Rooms

This is not a room for spending your away time, but a properly ventilated designed
area for smokers. Hotels that do not have well-designed smoking areas pose
significant challenges for hotels and guests.

The challenges can be avoided and ensure guests’ and hotels’ safety by having
designated smoking rooms or having a freestanding smoke cabin.

A poorly ventilated hotel room can ruin the fresh atmosphere and make the guests
unhappy. The other facilities can get affected and develop an unpleasant odor from
tobacco smoke due to the unwelcome smoke.

A well-ventilated smoking room ensures a healthier working environment for hotel
employees and other guests who do not have to worry about tobacco smoke’s
second-hand effects.

Answer the questions:



&\What hotel room types are available at a hotel?

In a hotel, there are many different types of rooms to choose from. Examples include
a single room for a single guest, a double room for multiple guests, and suite rooms
such as penthouse suites that offer additional accommodation for guests.

&®\What are the 4 different types of accommodation in the hotel industry?

There are four types of accommodation in the hotel industry: hotels, motels, hostels,
and inns. Hotels are the most common type of accommodation and offer a wide range
of services and amenities. Motels are typically located near highways or on the
outskirts of cities and offer basic amenities like a bed and television. Hostels are
popular among backpackers and students and offer shared rooms and communal
facilities. Inns are small, family-owned businesses that offer a more personal
experience than larger hotels.

&\What types of rooms are there in 4 or 5-star hotels?
There are many types of rooms in 4 or 5-star hotels. Some of the more common room
types are as follows: Single Room, Double Room, Twin Room, Triple Room,
Quadruple Room, and Suites.

Task 3. A hotel is a product and hotel management should be able to sell the
product — to talk about the hotel, rooms, facilities, etc., so that guests want to
stay in the hotel and use its facilities. What are the most important selling points
in hotels? Put the items below in order of importance.

a) Public areas (knowing about lounges, reading rooms, toilets);

b) Food and eating facilities (knowing about restaurants and bars, when they are open
and what they serve);

¢) Rooms (knowing individual rooms, their location, equipment and facilities);

d) People (knowing the people in charge of different departments of the hotel);

e) The hotel (knowing room rates, management, full postal address, transport
connections);

f) General facilities (knowing about laundry, car hire, hotel shops, sports facilities);
g) Rules (knowing rules about payment, check out times, last orders);

h) The competition (knowing what other hotels in the same area offer);

1) Location and environment (knowing about the resort where hotel is situated, its
facilities and areas of interest nearby).

Tema 2.1 ®yHKUMM ¥ OPraHU3ANMS CJIYKObI IPUEMA M Pa3MelleHUsA
IIpakTuueckoe 3ansaTue S (10 yacoB)

Heas: cBoO0aHOE BllajieHHEe TPOdecCHOHATBbHON TEPMUHONIOTUEN CITy>KObI IpriemMa
Y pa3MElIEHUs HA aHTJIMHCKOM S3bIKE

TpeGoBaHus K 3HAHUAM M YMEHUAM:

CTyleHT I0OJDKEeH yMeTh: 001aThest (YCTHO U MMMCBMEHHO) Ha HHOCTPAHHOM SI3bIKE Ha
npodeccuoHaNbHbIE U TIOBCETHEBHBIE TEMBI; IEPEBOJIUTH (CO CIIOBAPEM)

I



WHOCTPAHHBIE TEKCTHI MPO(EeCCUOHATHFHON HAMMPABIEHHOCTH; CAMOCTOSATEIHLHO
COBEpPIIICHCTBOBATh YCTHYIO M MMCHbMEHHYIO PEUb, MOMOJHATH CIIOBAPHBIN 3ariac.
CTyIeHT J0JDKEH 3HATh: SI3BIKOBBIN MaTepuan ((GyHKIIMOHATIbHBIC O0S3aHHOCTH H
OTBETCTBEHHOCThH CITY>KOBI IpHEeMa U pa3MEIIEeHHUS B TOCTHHHIIC)
I'pammaTrueckuii Matepuai: (The Complex Subject)
IlepeyeHb HEOOXOTUMBIX CPEIACTB 00yUeHHUsI: YUCOHUK, CIIOBAPh, KOMITBIOTED,
paboyas TeTpaib.
Conep:xkanue 3a1aHUI:
1 Pab6ota c Tekctom “Duties and Responsibilities of the Office Reception Desk “
2.0mnucanue GyHKIMN IepCOHAIBLHOTO COCTaBa CIYX OBl pUeMa U pa3MeleHUs
3.[enoBas urpa «S-anmuancTpaTopy .Business game «I am a receptionist»

(cocTaBneHue TUAIOTOB)
4)JIexcuko-rpammaTrueckue ynpaxaerus (Complex Subject)
OcHOBHBIE TPeOOBaHUA K pe3yJbTaTaM PadoThbI:

1. mpaBWJIbHOE POU3HOIIEHUE U OETIOCTh PeUH;

2. JIEKCUKO-TpaMMAaTU4YeCKasi TPaMOTHOCTB;

3. MakcHMaJlbHasi HAMOJHSAEMOCTh BhICKa3bIBAHUI HOBOMW JIEKCUKOW;

4. crocoOHOCTh K KOMMYHUKATUBHOMY MapTHEPCTRY.

Task 1 Read the text “Duties and Responsibilities of the Office
Reception Desk “ and and Write down new words and combinations.

Receptionists have a variety of responsibilities.

Office Reception Desk

As you walk into an office, you usually see a large desk and a cheery individual
waiting to greet you. This is the office reception desk and the receptionist. This area
was created to make sure there is an individual and space to greet and communicate
with people as they come through the door. In this way, customers and visitors do not
have to wander through an office looking for assistance.

Layout of a Reception Area

The design of a reception area can make potential customers more comfortable or
want to leave, so it is important to lay out the area in a way that is welcoming and
open. The following should be in a reception space:

. Seating - There should be couches or chairs available for people to sit on.
Visitors may have to wait for a meeting, so a comfortable space is important.

. Tables - Having tables to set down coffee, paperwork, or even magazines for
reading is always a good way to make sure customers are not feeling awkward
as they try to balance everything in their lap.

« Lighting - Light that illuminates the space without being too bright is also
important. This gives people waiting the ability to read or scan work as needed.

« Hooks - You should have a coat rack or hooks for coats, umbrellas, and bags.
This will keep the space uncluttered.

. Art - Although, this is not essential, something colorful and bright in a
reception area adds to the ambience.

Reception Desk - Lastly, you want a reception desk for your receptionist. The



reception desk should be high enough that there is a small barrier between the
receptionist and the people coming in. This helps for a variety of reasons: it maintains
privacy for the receptionist, keeps everything professional, and allows for a slight
barrier to outside elements as the door opens.

Reception Area

The Receptionist

The receptionist is the ‘face' of an office. They are the first person that a customer
will see, and usually also the last. This means that their most important skill is
communication. They need to have a solid understanding of the company and
the needs of their consumers, so that they can direct the customers appropriately.
Other duties of a receptionist include:

Task 2 Describe Functional Management Roles of the Front Office Department
in a Hotel

The front office department in a hotel has eight main management roles. Sometimes
these are handled by the general front office staff rather than dedicated personnel,
especially in smaller hotels.

a)Front Office Manager

A front office manager’s role is to oversee the front desk staff. They are also tasked
with ensuring a quality experience for every guest. Front office managers will prepare
schedules to ensure full staffing at the front desk at all times. They may be involved
in the hiring and training of new staff.

b) Guest Service Manager

In some hotels, particularly larger establishments, there may be a separate guest
service manager to oversee the front office staff. This position may involve
scheduling, staff training and development, managing the departmental budget, and
maintaining good working relationships with the hotel’s other departments.

c)Reservation Manager

The reservation manager’s job is to handle reservation services, maximising
efficiency in the front office department in the hotel. As well as dealing with
cancellations and changes, the reservations manager will be tasked with ensuring that
front desk staff are prepared to answer guests’ questions. They may also coordinate
with the sales and housekeeping departments.

d)Reception Manager

The reception manager will be the first point of contact for guests arriving at the
hotel. It’s their job to make guests welcome and ensure their comfort and satisfaction
during their stay. Reception managers ensure that reception areas operate smoothly
and efficiently. They may also oversee a reception team.

e)Revenue Manager

The revenue manager is tasked with ensuring that guests are charged at the
appropriate room rate. They will also be responsible for periodically reviewing room



rates and service charges, comparing them to other hotels in the area within a similar
price bracket, and ensuring that rates remain competitive.

Task 3. Translate and study the words and phrases “Arriving and check in
“(IIpuOBITHE B OTEJIb M PETHCTPAIIHS)

YVVVVVVVVVYVVVYVYVVVVVYVYY

I"d like to check in.

When did they arrive?

Could I have your passport ,please?

Do you have any form of identification?
Driving license will do.

Will you fill in this form, please?

How would you like to pay?

May | pay in dollars?

My company is paying for me.

May | have your payment agreement?

We need to make a registration for you.

Could you sign here, please?

Your signature here ,please.

Do you have any preferences about the room?
Your room is 655.

Here is your key.

Would you like some help with your luggage?
The porter will attend to it immediately.

The porter will show you to your room.

If you have valuable items, you should use safe deposit provision.
If you have some valuables, you can put them into the safe.

Staying at the hotel. (ITpeobIBanue B oTeJte).

VVVVVVVVVVVYVVVVVY

What time is breakfast, lunch, dinner?

Where can | change some money?

How do | get to the nearest metro station?

How do | telephone to the USA?

What is the code of Great Britain?

How do | telephone room service?

Where is the lift?

Where can | rent a car?

What if | have a problem with the car?

What should I visit while | am staying here?

I"d like to eat some traditional local food.

What is a good present to the home?

Can | have an extra towel?

Could you book a table for three in the restaurant for me this evening?
How many for?

Could I have lunch in my room now?

Could you tell me your name and room number?

I



What time would you like a table for?

| could order a late supper for you? It could be brought to your room.
I"1l contact the restaurant and have them prepare a supper for you for 11.00.
What would you like?

There 1s a choice of....

Could I book the tickets for the show?

This is John Smith from room No 65.

| am afraid I"'m not feeling very well/ | have a headache.
Could you, please, send for the doctor?

Would you , please, ask someone send up some painkiller,

| don’t have anything with me.

Would you like nurse to visit you?

I"1l have room service send up some aspirin immediately.
Can | have a morning call at 5,057

I"d like to have my trousers pressed.

I"d like to have my skirt cleaned.

I"d like to have clean shoes for the morning.

The concierge can arrange this for you.

You have collect the car from the garage

You can take an excursion if you want.

If you have a problem with the car, it will be replaced.
arture and checking out ( OTbe3a n BoInucka)

1"d like to check out, please.

I"1l get your bill.

What room are you in?

One moment, Madam, | will work out the total.

Would you like to check it through?

| disagree with the charge .

| think you have overcharged me.

Can you tell me what this item is for?

That was the morning papers you had.

| didnt order any papers.

| didn’t order anything from room service.

| hope you "ve enjoyed your stay with us.

Would you like a taxi to the airport?

We look forward to welcoming you back again in the future.
| hope you have a pleasant journey

Task 4. Business game | am a receptionist (Compose and play dialogues):

1.Peructpamus (check-in) agMuHUCTpaTOPOM TPYMIBI TOCTEH HA

VVVVVVVVVVVVVVVVVVVYY

De

E®)

YVVVVVVVVYVYVVYVYVYY

aHTIMicKoM si3bike. [IpenBapurenbHoe OpoHHpOBaHUE 3 OJJHO-MECTHBIX HOMEPOB C
MUTaHUEM TI0 THITY «3aBTPaK» ObLIO cliesia HO TYP(PUPMOH.
2.Beimmcka (check-out) agMuHUCTPAaTOPOM UHIWBHUIYATHHOTO

rocts . OmaTa yciyr OCyIIeCTBISIETCS TOCTEM 3a CUET KPEAUTHOM KapThI.
3. Bemucka(check-out) anMuHHCTpAaTOPOM TPYIIIBI TOCTEH

I



4. Beimmucka (check-out) aaMuHUCTpaTOPOM BHIT-TOCTS .

5. Bemmmcka (check-out) anMuHHCTpaTOpOM MOJIOI0M MapHI,
OpOHUPOBABIIIEH CBOE MPOXKUBAHUE B OTEJIE Yepe3 Typhupmy.

6. Beimucka rpyIibl rocTeld CHOPTCMEHOB, TPOKUBABIINX B OTETIE
MOJIHOCTRIO 3a cueT CrnioptuBHOoro Komurera .

7. Beimucka (check-out) anMuHUCTpaTOPOM MHIUBUAYAIBHOTO TOCTS.
Ormutata rocTeM OCYIIECTBIISIETCS HAIMYHBIMU JICHE)KHBIMU CPEICTBAMHU.

8. Peructpanms (check-in) agMuUHUCTpaTOPOM MHIUBHUIYAILHOIO TOCTS Ha
AHTJIUHCKOM SI3BIKE. HpeI[BapI/ITeJ]LHOC 6p0HI/Ip0BaHI/I€ CACJIaHO C IMTAaHUEM
«IIOJIYIIAHCHUOH .
Dialogue 1. Talk with Administrator

Administrator: Hello, how can | help you?

Guest: Hello. I would like to stay at your hotel.

A: Have you booked the room in advance?

G: No, but I hope you will find something for me.

A: Now I'll look. So ... We have several free rooms. There is a suite, there is a
single standard and a double economy.

G: And what is the cost of the rooms?

A: The suite costs $ 30 per night, the "Standard” room - $ 20 per night, and the
"Economy" for two - $ 15 per person.

G: 1 would like to have a single room. I do not want to live with a stranger. I'll take
the room for $ 30.

A: Good. We have a room with mountain view, and there is one with a view of the
park. Which one would you prefer?

G: I really like greenery. | have a beautiful view of the forest from my window at
home. And the mountains are not mine. I'm afraid of heights. Give me a room with a
view of the park.

A: All right.

G: What about food?

A: Breakfast is included in the room price. Standard continental breakfast.

G: And where can | have lunch and dinner here?

A: There is a small restaurant on the 1st floor of the hotel. There you can eat at any
time.

G: Great.

A: If everything suits you, please fill in the application form and write down all the
data.

G: Here you are. Is it all right?

A: Yes, all is well. Here are the keys to your room. You will be taken to the room

and shown how to use the devices.

G: Is there a mini bar in the room?

A: Yes, there is. But you need to pay extra for everything there.

G: | see. And another question. I need to send a few emails today. Do you have the
opportunity to do this?



A: Our hotel has free Wi-Fi. Moreover, we have a business center where you can
not only send letters, but also print out everything that you need.
G: Great. Thanks for the info.
A: Have a nice rest.
Dialogue 2 Can | help you?
- Good morning. This is room 365. Could you send breakfast to my room, please?
- Certainly, madam. What would you like to have?
- A glass of orange juice, one serving of bacon and eggs, a toast with some butter and
marmalade and a cup of black coffee, please. How long will it take?
- Well, about 15 minutes.
- That would be fine. I’'m going to take a nap after breakfast. So is it possible to get a
wake-up call at noon, please?
- Sure. I'll call you at 12 o’clock. Would you like anything else?
- Yes. I’d like to know which floor the swimming-pool is here.
- The swimming-pool, the sauna and the gym are on the first floor.
- Great. Thanks. And do you have laundry service? Could you send someone to pick
up the laundry from my room?
- Sure. Il ask the housekeeping staff to pick it up right now.
- Sounds good. And another thing is - my room is quite messy. Could you, please,
clean it and change the bed sheets?
- OK. We shall do it after lunch then.
- Thank you very much. Is it possible to have an extra blanket, please? It was quite
cold at night.
- No problem, madam. I’ll send it to your room right now.
- Thanks a lot. | appreciate your help.
- You are welcome.
Dialogue 3 Sunny Hotel
Welcome to the Sunny Hotel. How can I help you?
- Good morning! We’d like to check in. Our names are Sam and Rita Gordon. We
have a reservation for a double room at your hotel.
- OK. Let me check the record of your booking... Yes. We have a double room for
you reserved for 2 nights. Is that right?
- Yes. A room with a balcony facing the Central Square.
- Absolutely right. Could I see your passports, please?
- There you are.
- OK. You need to fill in these registration forms and put your signatures here, at the
bottom of the guest cards.
- Sure thing. Here you are. Shall we pay now or at checkout?
- Don’t worry. You have already paid a deposit on the first night. The rest must be
paid at checkout.
- Fine. By the way, what is the checkout time?
- 11.30 a.m. If you need any assistance, please, feel free to call the front desk or you
can find a concierge on your floor.
- Thank you. What time is the restaurant open for lunch?
- It will be open in half an hour.



- | see. Is it possible to have lunch in our room today, please? We are too tired after
the flight.

- Certainly. Our room service is available 24 hours. Your food will be delivered in
about an hour then.

- Thank you very much. And what time do you serve breakfast here?

- We serve breakfast from 7.30 till 9.30 a.m. Do you need a wake-up call tomorrow?
- Yes, please. At 7 in the morning would be fine.

- OK. No problem. So, here is your room key. Your room is on the third floor.

- Where are the lifts?

- They are over there, on your left. When you get off the lift, turn right. Your room is
at the end of the corridor.

- Sorry. The last question. Does the hotel have a wireless internet connection?

- Yes, sure. The wi-fi is free here. Here is your password. Do you need anything else?
Would you like the bellboy to help with your luggage?

- The thing is that my wife’s luggage was lost at the airport. So it must be delivered to
your hotel.

- I’m sorry to hear that. And of course we’ll let you know about the delivery as soon
as possible.

- Thanks again.

- Enjoy your stay at our hotel!

Tema 2.2 PacuerHble onepanuu B roctuanue ( Hotel Money Matter)
IIpakTuueckoe 3ansaTue Ne 6 (8 uac.)
Heab: n3ydnth npodhecCuoHaANbHYI0 TEPMUHOJIOTHIO 110 TEME; pa3BUBATh HABBIKU
YTEHUS U NIepeBoJia; (POPMUPOBATH CIIOCOOHOCTU CTYJEHTOB OOLIATHCS Ha
aHTJIMICKOM sI3bIKe (YCTHO M MMMCbMEHHO) Ha IOBCEIHEBHBIE U TPO(HECCHOHATIBHBIC
TEMBI.
TpeOoBaHuA K 3HAHUSIM U YMEHUSM:
CTyleHT I0JKEeH yMeThb: 0011aThest (YCTHO U MMMCBMEHHO) Ha MHOCTPAHHOM SI3bIKE Ha
npoecCuoHaNbHBIE U TIOBCETHEBHBIE TEMBI; IEPEBOIUTH (CO CIIOBAPEM)
WHOCTPaHHbIE TEKCThI NPO(ECCUOHATBHOMN HAMPABIEHHOCTH; CAMOCTOATEIBHO
COBEPILIEHCTBOBATH YCTHYIO M MUCBMEHHYIO PE€Ub, TOMOJHATH CIOBAapHbBIN 3amac.
CTyZleHT IOJKEH 3HATh: SI3bIKOBBIM MaTepualn (pacyeTHbIEC ONepallii B TOCTHUHHMIIE
I'pammarnueckuii marepuai: (The Complex Object) ,criocoOsI orIaThl B TOCTHHHIIE.
IlepeuyeHb HEOOXOAMMBIX CPeACTB 00y4YeHHs: YUCOHHK, CII0BAPb, KOMITBIOTED,
paboyasi TeTpaib.
Coneprxkanue 3aJaHUIM:

® KOHTPOJIbHBIE BOIIPOCHI

® ONUCAaHUE 5 OCHOBHBIX XAPAKTEPUCTUK ABTOMATHU3UPOBAHOU ILIATEKHOU
CUCTEMBI B OTEJIE
cioBapHas padoTa C KIHOYEBbIMU MOHITUSIMU OCYIIECTBICHUS TUIaTEKEN
SWOT analysis of hotel payment systems based on the given information;
JIOTOJTHHEHKE perutik auaiora “Ormtara cuetos” (Paying Bills).
Jekcuko-rpammarndeckue yrnpaxkaenuss The Complex Object.

I



OcHoBHBIE TPeOOBaHMA K pe3yJbTaTaM padoThbI:
® MPaBUIHLHOE MPOU3HOIIEHNE U OETJIOCTh peuH,
® JIMTEpaTyPHBIN MEPEBO TEKCTA 0€3 UCKAKECHUS TIepeadl CMbICIa
HAMMCAaHHOT0:JICKCUKO-TPAMMAaTHYECKasi TPAMOTHOCT;
¢ MaKCHMaJbHas HaOJHSIEMOCTh BHICKA3bIBAaHUI HOBOM JICKCUKOM;
® CIOCOOHOCTh K KOMMYHHUKATUBHOMY ITAPTHEPCTRY.

Task 1 Test questions:

1. What is money?

2. What system was used in primitive societies?

3. In what way are goods in barter economy traded?
4. What objects did people use to serve as money?
5. How many functions does money perform?

6. What is the first function of money?

7. What is a medium of exchange?

8. What is the second function of money?

9. What is called currency?

10. What is the third function of money?

11. Why money is a store of value?

12. In what forms can people keep their wealth?

13. Why do we need money?

14. What determines the state of the economy?

15. What does the quantity of money affect?

16. What types of money do you know?

17. What new means of payment are introduces in the modern world?
18. What rules the world?

Task 2 Read and learn definitions of methods of payment

Cash payment

Some guests prefer to pay room charge by cash. Guests living for shorter periods of time
have such tendency. They don't expect to extend their in-house credit by shopping or having
food in a hotel.

If a guest wishes for cash payment, then in times of registration, the front desk agent
should acquire full room rate, taxes and some anticipated usage amount ( such as room
service, in room phone etc) to avoid fraud. If any guest don't wish to pay anticipated amount
in times of registration, then he will be charged and have to pay every time he purchase and
use any service from hotel.
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Different Methods of Guest Payments...

It is the most common method of
payment. Some of the well-known
brands are American Express,
Diner’s Club, Visa, Master Card, JCB
etc. The agent obtains the card in
times of registration and has an
imprint.

> ) 2:08/ 4:40 - Credit Card Payment Method 2 £ Youlube
Payment by Card

The agent obtains the card in times of registration and has an imprint. In all the hotel
there is a computer system

Task 3 Describe 5 essential features of an automated hotel payment system based on the
information given below

The possible features of a hotel payment system are endless. They range from
security options to types of payment methods, pre-authorizations, multi-currency
settlements, compliance, payment splitting and so much more.

While an automated system is key to avoid human error, it also helps provide a better
first impression at your hotel because your front desk staff can focus on providing the
best possible guest experience upon arrival instead of having to deal with the
sensitive topic of money as soon as the guest arrives.

& Security

No feature of a hotel payment processing tool is more important than security. This is
why you should look for special security features like those offered by Mews
Payments.

Mews takes security seriously, allowing you to process electronic transactions with
the highest security standards thanks to end-to-end encryption, which stores and
processes guest data safely.

Since no raw data is stored in the Mews system, and with 3D secure authentication,
the potential for fraud is reduced.



Security features like these allow peace of mind not only for your guests but also for
your staff who don’t have to worry about handling payments upfront.

With pre-authorization, there is no longer the awkward moment of when a guest’s
card is denied. Pre-screenings can ensure that the guest has the funds available to pay
for their hotel stay before they even arrive at your hotel.

In a sector like the hospitality industry where sensitive data is handled on a daily
basis, it’s important to make sure your guests and your hotel are protected from
potential situations that would compromise your brand’s reputation and your guests’
identity, and this is why security features are paramount.

& Diversity of payments

In a global economy, another key feature to look for is being able to offer diversity of
payments.

This means being able to offer multi-currency settlements, or the right payment
method in the right currency based on the guest’s chosen channel.

This type of customization is fundamental to be able to offer the most personalized
guest experience from the time they check in until the time they check out.

The future of payments is going in the direction of online payments that simplify the
purchase process, offering Uber-like charges where once payment information is
collected, you are automatically charged when you book a ride.

This “tap-and-go” experience creates added value to you and your customer. For your
customers it’s easier and quicker, and for you as a hotelier, ease of payments makes
the possibility of upselling all the more likely.

It’s important to understand these trends and changes in the way people are handling
and diversifying payments so that your hotel can be up-to-speed with the most
modern technology and current trends to make this possible

Accept PayPal, Apple Pay and Google Pay

With the future of the hospitality industry going more and more mobile, it’s
important to have a system in place to support popular mobile and cloud-based
payments.

Google Pay, Apple Pay and PayPal. Google Pay and Apple Pay are smartphone-
generated purchase methods, which make checking out in apps and websites easier
while also streamlining in-person charges by simply holding up your smartphone to
the charge terminal.

Customers can also unlock different cards saved to their different Google accounts,
opening up more possibilities for your business. This is why it’s important to have
your payment system integrated to accept these popular ways of paying, so as to
unlock as many popular functionalities as possible that will stimulate the
purchase.
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Different Methods of Guest Payments...

m B 2] $og
Direct Billing -

CL‘)\
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Different Methods of Guest Payments...

Direct billing arrangement is made
through guest or company and the
front desk agent in advanced of the
guest arrival. In this case, the guest
needs to just sign in the bill in times
of check in and check out.

P o) 3:29/4:40 - Credit Card Payment Method B & Youlube 3F



Task 3: omomauTe perumiku auaiora “Ormiata caeros” (Paying Bills).
IpakTHyeckHe peKOMEHIAIMHU 10 BHITOJTHEHHIO:

a) for you, Mr Devangelo. Here it is ,
ixc.l  1.Guest: Excuse me, I'm

2 Guest: Have you included the | b) | the minibar and my dry cleaning?
drinks from...

3  Receptionist:  Yes, sir.|c) Mastercard, and American Express
Everything...

4 Guest: And is.. d) How would you like to pay?

5 Receptionist: Yes, both service | e) Could I have the bill please?,
and VAT are included. How ...

6 Guest: Do you accept... f) Here’s my card

7 Receptionist: Yes, we accept|Q) Thank you. Here’s your receipt.
Visa, ...

8 Guest: | have Visa. h) IS itemized.

9 Guest: | have Visa. ) credit cards?

-CoBmectute permuku 1-9 ¢ a—imnsa nocrpoenus auanora.(Match phrases 1-9 with
a—i to complete the sentences in the dialogue);

Tema 2.3 Ituker Tesieponnbix neperopopos (Etiquette of telephone calls)

IIpakTuueckoe 3ansaTue 7 (4)

Ileab: COBEpIICHCTBOBATH YCTHYIO peUb; Pa3BUBATh HABBIKM YTCHHS M MIEPEBO/IA;
dhopMUpOBaTh CIIOCOOHOCTH CTYJICHTOB OOIIATHCS HA aHTJIMMCKOM S3bIKE (YCTHO U
MMMCBMEHHO) Ha TIOBCEIHEBHBIC U TPO(PECCHOHAIILHBIC TEMBI.

TpeGoBaHusI K 3HAHUAM M YMEHHSIM:



CTy,Z[CHT AOJDKEH YMETb: BCCTH AUAJIOI B CUTyalluiaX O(bHHHaHBHOFO O6IH6HI/I$I;
CO6J’IIO,Z[aTI> JIOTHUKY U IIOCJICA0BATCIbHOCTD BBICKaSBIBaHHﬁ; ACMOHCTPHUPOBATH
CBO6OI[HOC BJIaACHUC HpO(i)GCCPIOHaJIBHOI;'I TepMI/IHOJIOFI/Ieﬁ 110 TEMCE.
CTy,Z[eHT JOJDKEH 3HATB:. HOBBIC JICKCUYCCKHUEC CANHUIIBI 110 TEME, DTUKET
Tene(OHHBIX TIEPErOBOPOB; IPAMMATHYECKUM MUHUMYM, HEOOXOIUMBIA 17151
obmienus Ha anriauiickom s3eike: (The Gerund)
IlepeyeHb HEOOXOAUMBIX CPeICTB 00y4YeHHsI: YICOHUK, CIIOBAPh, KOMITBIOTED,
paboyast TeTpajib.
Conepsxkanue 3aJaHNUI:
1) Uzyuenue sTukera TeneOHHBIX TIEPETOBOPOB.
2) CocraBiieHUE MHHH-TUAIOTOB METOJIOM HMHUTAITUH 110 oOpa3iam
3) nexkcuko-rpamMMaTH4yecKue yrnpaxunenus 1he Gerund
OcHoOBHBIE TPEOOBaHUA K pe3yJbTaTaM padoThbI:
1. IMPAaBHUJIBHOC ITPOU3HOIIICHUC U 0eryocTs peun,
2. JICKCHUKO-TpaMMaTH4YCCKasd I'paMOTHOCTD,
3. MakcuUMaJIbHas HAIIOJIHIEMOCTh BBICKA3bIBAHNI HOBOM HGKCHKOﬁ;
HpaKanecxne PEKOMECHIAIUN 110 BBINIOJTHCHUIO:
Hcnonb3yiiTe none3nbie hpa3zeoiornaeckue 000poThI.
1. Beryuure ciaeaywinue cjaoBa u ¢ppassl ( Learn the following words and
phrases):
A telephone
A mobile phone
A smartphone
An iPhone
A rining phone
A phone conversation
Aphone call
A phone number
Telephoning
Telephony
To phone
To answer the phone
To be jn phone
To make a phone call
To callback
To speak by phone
To communicate by phone
To chat on the phone
Toring
To hang up
Task 2 .Explain the meaning of Phone Etiquette based on the information given
below.
Answer the call within three rings.
1. Immediately introduce yourself.
2. Speak clearly.
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3. Only use speakerphone when necessary.

4. Actively listen and take notes.

5. Use proper language.

6. Remain cheerful.

7. Ask before putting someone on hold or transferring a call.
8. Be honest if you don't know the answer.

9. Be mindful of your volume.

10.Check for and respond to voicemails.

1. Answer a call within three rings.

If your position entails always being available to callers, you should actually be
available. That means staying focused and answering calls immediately. The last
thing you want to do is keep a customer waiting after a string of endless ringing or
send them to voicemail when you should've been able and ready to reply.

As long as you're alert and at your phone at all times — excluding breaks — this rule
should be fairly simple to follow. However, we recommend responding within three
rings in order give yourself enough time to get in the zone and prepare for the call.
Picking up the phone right away might leave you flustered.

¢ 2. Immediately introduce yourself.

Upon picking up the phone, you should confirm with the person whom they have
called. In personal calls, it's sufficient to begin with a "Hello?" and let the caller
introduce themselves first. However, you want to allow the caller to know if they've
hit a wrong number, as well as whom they are speaking with.

Practice answer the phone with, "Hi, this is [Your first name] from [Your company].
How can | help you?" Your customer will be met with warmth, which will encourage
a positive start to your call. And, if it ends up being an exasperated college student
trying to order pizza, they'll at least appreciate your friendliness.

Task 3 Study the Phone etiquette and write down professional terminology

Phone etiquette is essential to maintaining customer satisfaction and
representing your brand professionally. Here's what small business owners
should know about managing the phone lines.
. Customer service over the phone matters greatly in customer satisfaction and
your brand’s professionalism.
. Customer service requires etiquette that is often unspoken but always expected
by your customers.
« Outsourcing management of your phone lines to a call center could free up
internal resources and boost the quality of your customer service.

A reality of running a small business is being on the phone constantly. Whether
you’re talking to clients or business partners, correct etiquette is the key to leaving a
positive impression on everyone you interact with and letting them know you’re a
professional.



“If you are the owner of a small business, make sure that everyone who talks to
customers on the phone or answers the business line is trained,” said Gail Goodman,
president of phone service training company PhoneTeacher.

Training, however, is never-ending. Business owners and the management team must
ensure employees consistently apply company phone policies and best practices.
“Your challenge may be that you can’t really identify what it is that people should
do,” Goodman said. “But when you hear something that’s wrong, you know it.”

What is phone etiquette, and why is it important?

Proper phone etiquette is your use of greetings, word choice, tone of voice, active
listening, greetings and general manners on the phone. A potential client’s first
impression of you is often over the phone, and how you communicate with them
might decide whether you gain or lose them as a customer.

The benefits of maintaining great phone etiquette as you provide customer service
include the following:

. Making great, long-lasting first impressions: Callers judge your business by
how you interact with them, handle their requests, or answer their questions.
Good communication is key to establishing and maintaining a positive
relationship with your customers.

. Compensating for the lack of nonverbal cues: It can be difficult to
communicate with customers over the phone, since neither party can pick up
on body language and other nonverbal cues. Setting phone etiquette standards
and training your team to adhere to them can make up for this gap.

. Developing a great reputation: The top-notch customer service to which
excellent phone etiquette often leads can build your business a great reputation.
That’s because 72% of your customers tell at least six people about their best
customer service experiences — and that could include your business. Over
time, this could lead to your company forming a reputation for great customer
service.

. Retaining customers: Bad phone etiquette leads to poor customer service, and
bad customer service leads to customer churn. And you really don’t want a
rotating cast of customers: It’s five to 25 times more expensive to acquire
customers than retain them, according to Harvard Business Review.

« ldentifying new customer needs: A customer service team with great phone
etiquette can expand beyond solving immediate problems and identify other
customer needs. A conversation about a tech issue could turn into a customer
saying, “I wish your company offered this product or service too.” And then
you can implement it, but you might never have identified it if your team
lacked phone etiquette.

Whenever you’re on the phone with customers, it’s important to use your words, tone
and professionalism to convey what you are trying to get across. Continuously
practice the right etiquette and ensure your staff is also adhering to it. Consistency is
key.



Task 4. Imitate the Examples of phone etiquette in a dialogues of your own.
There are many examples of phone etiquette, but these are a few common ones:

Immediately introducing yourself and your business: This is a professional
alternative to simply saying “hello.” Introducing yourself and your business
will assert your credibility and tell the caller with whom they are speaking.
Speaking clearly and calmly: It’s important for your customers to understand
you and not feel rushed. By speaking clearly and calmly, you also tell them
they have your undivided attention.

Listening and taking notes: Rather than rushing a caller, proper etiquette
involves listening to their concerns or requests while jotting down any
necessary information. That way, you can better help them solve without
becoming overwhelmed by the conversation.

Remaining cheerful: Your tone will impact your customers’ feelings while
speaking to you. For example, if you speak in monotone or give the impression
that you’re bored, your customers won’t feel heard and might even shut down.
If you are friendly and upbeat, they’ll feel inclined to reflect that same attitude
back to you.

Tip: Check out our choices for the best call center services to find the right
call center for your business’s needs.

Great phone etiquette makes a great business

Creating one-of-a-kind products or providing reliable services is just the start of
running a well-trusted, successful business. How you interact with your customers,
including on the phone, is also part of the equation. Strong phone etiquette is key,
whether you outsource your customer phone line to a call center or keep it in-house.
And with this guide, that etiquette will be easier to maintain during each and every
customer interaction.

Tema 2.4 TloBeneHue MepcoHaJa ¢ MOTPEOUTENAMH TOCTUHHYHBIX yeayr (Hotel
Service Personal Staff Behavior with the guests)

IMpakTHyeckoe 3ansaTue 8(4)

Heab: coBepHIEHCTBOBATH YCTHYIO pE€Ub; Pa3BUBATh HABBIKM YTEHUS U MEPEBOJIA;
(bopMHUPOBATH CIOCOOHOCTH CTYJIEHTOB O0IATHCS HA AHTJIMICKOM sI3bIKE (YCTHO U
NUCHbMEHHO) Ha MOBCEAHEBHBIE U MPOPECCHOHATBHBIE TEMBI.

TpeGoBaHus K 3HAHUAM M YMEHHUSAM:

CTyleHT I0OJKEeH yMeThb: 0011aThest (YCTHO U MMMCbMEHHO) Ha HHOCTPAHHOM SI3bIKE Ha
npodeccuoHaNbHbIE U TIOBCETHEBHBIE TEMBI; IEPEBOIUTH (CO CIIOBAPEM)
MHOCTpaHHbIE TEKCThI MPO(ECCUOHATILHONM HAMIPABIEHHOCTH; CAMOCTOSITEILHO
COBEPILIEHCTBOBATh YCTHYIO M MUCBMEHHYIO PEeUb, MOMOJIHATH CIOBAPHBIN 3arac.
CTyAeHT I0JKEH 3HATh: SA3bIKOBBIM MaTepuan (IpaBuiia MOBEACHUS MepcoHana
TOCTUHUIIBI)

I'pammarnueckuii marepuain: (ZERO Conditionals)



IlepeyeHb HEOGXOAMMBIX CPEACTB 00yUeHHUsI: YICOHUK, CIIOBAPh, KOMIIBIOTED,
pabouas TeTpaib.

Conep:xanue 3a1aHMii:

1) u3ydyeHue npaBUiI MOBEICHUS MTEPCOHAIA.

2) pa3pabotka 1 opopmiieHne namsaTku Ha Temy: «Hotel Service Personal Staff
Behavior with the guests»

IIpakTHyeckue peKoMeHAAIMHU 10 BbINOJIHEHHUIO:

1.C60p u ananmu3 undopmaimu no teme « [lopegeHue nepconana ¢ HOTpeOUTEIIMHU
TOCTHHUYHBIX YCITYT)

2.CocTaBiieHHE ITaMATKH.

3.IloaroToBka MHAMBUIYAIHPHOTO TEKCTA MAMSITKU Ha aHTJIMHCKOM SI3bIKE.
OcHoOBHbIE TPEOOBAaHUA K Pe3y/JIbTATAM TBOPYECKOI MUCbMEHHOI padoThI:

>
>

TBopueckue NMCbMEHHBIE paOOTHl OLICHUBAIOTCS O MSATH KPUTEPUSIM:
Conepxanue (coOmoieHre o0beMa paboThl, COOTBETCTBUE TEME, OTPAKEHBI JIU
BCE YKa3aHHbBIC B 3a/IaHUU ACTIEKTHI, CTUIEBOE O(POpPMIIEHUE PEYH COOTBETCTBYET
TUTY 3aJaHusl, apTyMEHTAllUsg Ha COOTBETCTBYIOIIEM YPOBHE, COOIIIOIEHUE HOPM
BEXKJIMBOCTH).

Opranuzaiusi paboThl (JIOTHYHOCTH BBICKA3BIBAHUSA, HCIIOIH30BAHUE CPEICTB
JOTHYECKON CBSI3M HAa COOTBETCTBYIOILIEM YpPOBHE, coOiojeHue Qopmara
BBICKA3bIBAHUS U JICJICHUE TEKCTa Ha a03allbl);

Jlexcuka (cioBapHBI 3amac  COOTBETCTBYET IIOCTaBJICHHOM 3ajgadye U
TpeOOBAHMSIM JTAHHOTO T'0J1a 00YUYEHUS S3bIKY);

['pammaTHKa (MCIOJIB30BaHUE PA3HOOOPA3HBIX IPAMMATUYECKUX KOHCTPYKIUI B
COOTBETCTBUM C NIOCTABJIEHHOM 3a7aueil 1 TpeOOBaHUAM JaHHOTO rojia O0yUYeHUs
A3BIKY);

Opdorpadus u nyHkTyauuss (orcyrcTBue opdorpaguueckux  OMHUOOK,
COONIOICHNE TJHABHBIX TPABUI IMyHKTyallMH: MPEAJOKEHUS HAYWHAIOTCS C
3arJlaBHOW OYKBBI, B KOHIIE MPEIJIOKEHUS CTOWT TOYKA, BOMPOCUTENbHBIN HIH
BOCKJIMIIATETLHBIA 3HAK, a TaKXKe COOJIOJCHHE OCHOBHBIX IMPAaBWJI PACCTAHOBKHU
3aMSITHIX ).

HpaKanecxne PEKOMECHIAIIUA 110 BBINIOJIHCHUIO .
Explore 8 hotel guest communication tips every hotelier should know:
4 1. Be proactive.

Being proactive means knowing what your guest wants out of their stay, and then
taking it to the next level by exceeding their expectations. Anticipate guests’ needs by
finding out why they’re staying with you. Maybe they’re traveling with children or
maybe they’re in town for a bachelorette party. This gives you the opportunity to pre-
stock their room with amenities and perks — like kid’s toys and treats or champagne,
in the case of a special occasion — to make their stay more memorable.

For example, business travelers or event attendees might need help arranging
transportation, finding a nearby restaurant for a business meeting, or locating a cafe

or coffee shop for remote working. With a pre-stay email and survey, you can find



out specific needs or requests and be ready to accommodate them when the guest
arrives.

Task 5. Study 10 phone etiquette tips for businesses

& 1. Be consistent.

Have everyone answer the business line consistently. If it’s an inbound call, all the
customer wants to know is that they got the right number. Your “hello” should be
brief. Train staff to use a professional greeting that mentions the company and then
their own names. “How can I help you?” is assumed, so don’t waste precious time
adding those five words. “Hello. Mary’s Mittens. This is Becky” is sufficient.

¢ 2. Never interrupt.

Don’t interrupt a complaining customer. It can be hard not to do this, but train your
team to listen to the whole problem, no matter how long it takes. Even if call center
employees will eventually hand off the call to another member of your staff, listening
to the whole story is important so the customer feels taken care of.

Editor’s note: Looking for the right call center service for your business? Fill
out the below questionnaire to have our vendor partners contact you about your
needs.

€ 3. Get to know the hold button.

Does everyone at your company know how to use your business phone system? The
hold button is your friend. Never put the phone to your chest to muffle the
mouthpiece so you can speak among yourselves. Clients may hear things you don’t
want them to hear.

¢4. Get to know the transfer button.

You need to know how to transfer someone to another team member. Say to the
client, “The best person to handle this is Jane, so I’'m going to transfer you.” If it’s
going to take time for you to locate Jane or explain the problem to her, tell the client
it’ll be a while. For instance, say, “It will take me about three or four minutes to get
Jane up to speed, so can I please put you on hold?”

Most people will say yes. Then Jane must answer the phone with some knowledge of
the problem, not starting from square one.

#5. Keep customers informed.

It’s important to train your team on this. They have to give the client a list of what
they’re going to do, then a longer time frame than necessary. Why? Because when
you fix the problem in less time than you stated, they know you went to bat for them.
You’ll have a loyal customer at that point. Take longer than you said, and they’ll be
steaming mad.

For example, say, “Mrs. Smith, here’s what I’'m going to do. After we hang up, I’ll
immediately call the supplier. It may take me a day or more until | reach the right
person. Then I will tell them | need another widget for you in Emerald Green. The

I



shipment of that to our store may take another week. | will call you at that point, and
you can come pick it up or decide to have me ship it. In the meantime, I’m sending
you a return label to send back the damaged item. | hope to get a new one for you
within two and a half weeks. I’ll call you when it’s here.”

#6. Smile when you talk to customers.

Did you know you can hear a smile? Research shows that smiling while speaking on
the phone makes a detectable difference in your tone of voice, so make sure that your
team sounds happy to talk to customers. If staff members sound dour, it is worse on
the phone, since the client does not see body language. Words and inflection are
much more important over the phone than face-to-face encounters.

#7. Learn how to handle angry people.

First, don’t tell someone to calm down. No one wants to sound like a crazy person,
but when a client is that mad, they can’t help it. It’s going to sound counterintuitive,
but your customer service person should initially speak in a slightly louder voice if
the customer starts out loud.

Their words should be reassuring, like “how awful,” “you’re absolutely right to be
upset” or “I can’t believe this — how terrible.” The client will feel understood.
Slowly, the caller’s voice will resume normal volume, and the customer service rep
should mimic the client’s volume once again. Once the customer is quieter, you can
use technigque No. 5 to describe how you will solve the problem.

#8. Answer after the first few rings.

You never want to let a call go to voicemail. In fact, you should answer within the
first few rings rather than keeping a caller waiting. Customers often grow frustrated
or even hang up if they are left on the line without assistance for too long. Even if
you answer just to put them on hold while you handle another caller, it’s better than
leaving them hanging with no greeting for minutes at a time.

49. Eliminate background noise.

Background noise is extremely distracting and unprofessional. To eliminate
unwanted sounds, ensure you are in a quiet area, like a call box or private office, and
don’t use the speakerphone. If your typical workspace happens to be too loud, try
taking the call elsewhere or asking those around you to lower their voices.

4 10. Ask gquestions and take notes.

If you’re unsure who exactly the caller is and what they need from you, ask them.
Make sure you jot down information like their name, number and company, and
understand exactly what they’re asking or requesting. For instance, if they’re trying
to reach someone in the company who is currently unavailable, you’ll want to record
the message they wish to relay, along with their phone number and full name, so you
can deliver it accordingly.



Mistakes to avoid on the phone with customers

Now that you know what to do when you’re on the phone with customers, here’s
what not to do.

4 1. Don’t interrupt your customers.

This one is pretty much self-explanatory. You wouldn’t interrupt someone in a
regular conversation, so why would you interrupt your customers? Be patient and
wait for them to finish before you speak fully.

¢2. Don’t give answers you don’t have.

It’s OK not to know something — if anything, not knowing is the start of your journey
toward knowing. Instead of giving a customer an incorrect answer, tell them you’ll
put them on hold as you speak with the right team member. Then, return with the
right answer. This way, if the customer calls in again later, they’ll encounter
consistency from your team. That consistency can minimize the chance of customer
confusion and frustration.

43. Don’t lean on scripts.

Scripts can help your customer service employees know what to say when they pick
up the phone — but that’s all that scripts should do. After that, your team should use
phone etiquette knowledge and other training to intuitively navigate the conversation.
An over-scripted conversation can make the customer feel unheard and thus
unsatisfied, whereas a genuine conversation can reassure and retain the customer.

44. Don’t transfer the customer too often.

If you need to transfer someone to the right party for their inquiry, then do so. But
you shouldn’t send the customer ricocheting among different people from your team.
Before transferring, you should be 100% certain you’re transferring the customer to
the right team member. This way, that team member doesn’t also have to transfer the
caller. A series of transfers can confuse, overwhelm and frustrate the customer, and
that does your company no favors.

45. Don’t keep your customer service in-house if you don’t have the
capacity.
Let’s say that, no matter how hard you try, your budget and time just aren’t
dovetailing with your desire to provide great in-house customer service. In that case,
you can choose a call center service to handle all your phone-based customer service.
Plus, when your team isn’t on the phone all day, they’ll get time back to handle all
kinds of other business needs.

Tema 2.5 Pabora ¢ :kanodamu u pemenue npoodjem(Dealing with comlaints)
IpakTnueckoe 3ansaTue Ne 9 (4 yac)

Ilesb: COBEpPIICHCTBOBATH YCTHYIO M MUCBbMEHHYIO pPEUb; Pa3BUBATh HABBIKH UTECHUS U
nepeBojia; popMUpoOBaTH CHOCOOHOCTH CTYACHTOB OOIIATHCS HA AHTJTIMHCKOM SI3bIKE
(YCTHO M MMCHMEHHO) Ha MOBCEHEBHBIE U MPO(HECCUOHATHHBIE TEMBI.
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TpeGoBaHus K 3HAHUAM M YMEHHUAM:

CTyIeHT 10KEH yMeTh: 0011aThCs (YCTHO U IMCbMEHHO) HA NHOCTPAHHOM SI3bIKE Ha
npo(hecCUOHANIbHBIE U TIOBCETHEBHBIE TEMBI; IEPEBOJIUTH (CO CIIOBAPEM)
MHOCTpaHHbIE TEKCThI IPO(HECCUOHATIBHOM HAIIPaBIEHHOCTH; CAaMOCTOSATEIBHO
COBEPILIECHCTBOBATH YCTHYIO M IMCBMEHHYIO PEeUb, ITONOJHATH CJIOBAPHBIN 3a11ac.
CTyIIeHT J0JKEH 3HATh: SI3bIKOBBIN MaTepuan (IpaBuiia MOBEICHUS IIepCcoHAIa
TOCTUHUIIBI B CIIy4ae KOH(IUKTHBIX CUTYalUil, BUJIbI )Ka100, BAPUAHTHI PELLICHUS
npo6JieM ¢ KJIMEHTaMU, BApUAHThl MOPAJIbHON KOMITEHCAIIUH 32 MPUYNHEHHbBIE
HEYM0OCTBA).

['pammaTnueckuii Matepuan Conditionals)1,2,3 Tumos.

IlepeyeHb HEOOXOAUMBIX CPEACTB 00yYeHHUsI: YUCOHUK, CIIOBAPb, KOMITBIOTED,
paboyast TeTpajib.

OcHoOBHBIE TPEOOBaHUA K pe3yJbTaTaM padoThbI:

a) MpaBUILHOE MIPOU3HOIICHHUE U OCTJIOCTh PEYUH;

b) nekcuko-rpamMmmarndeckasi FpaMOTHOCTB;

C) MakCHMaJlbHasl HalOJHSAEMOCTh BBICKAa3bIBAHUI HOBOM JICKCHKOM;
Copep:xanue 3a1aHUI:

IIpaBuJa MOBEICHUS ITEpCOHAIa B KOH(PIMKTHBIX CUTYaIIHSIX
IIpaBujIa PEIICHUS TPOOJICMHBIX CUTYaIIHH

Han0oJIee YaCTH BCTPEUAOIINECS BUIBI )Kall00 KITMCHTOB
TIOCJICAICTBHSI 32 OTCYTCTBHE OTBET Ha 7KaJIOObI KIIMCHTOB

BapHaHTHI PEIICHHS MPOOJIeM ¢ KIIMEHTAMH B THAIorax
JICKCUKO-TPaMMaTHYECKUE YIIPAJTHCHUS Ha Y CJIOBHBIC MPUIATOYHBIC
npemioxenuss Conditionals 1,2,3 tunos

ook wnE

Task 1. Study the Recommenations of dealing with complaints in a Hotel.

How to Deal with Angry Guests and Their Complaints in a Hotel?

1. Apologize. ...

2. Care to listen. ...

3. Avoid arguments, remain calm, and be polite. ...

4. Make sure your body language is not aggressive. ...
5. Empathize and acknowledge their frustrations. ...
6. Never pass on the guest to another department. ...
7. Comfort with best offerings.

Handle in-person guest complaints in five steps:

1. Stay calm and listen.

2. ldentify the type of guest to whom you are speaking.
3. Find the real source of the complaint.

4. Find and offer a solution.

5. Follow up to confirm that the problem was resolved.
6. Respond to all complaints as quickly as possible.

I



How to respond to negative hotel reviews

1. Thank the guest by name. ...
2. Apologize for the guest's poor experience. ...

3.
4.

Highlight any changes you have made or intend to make. ...
Evaluate the need for follow up-procedures.

A 5-step process for handling customer complaints

Step 1: Dig deeper by asking the right questions. ...

Step 2: Identify the type of customer you're dealing with. ...

Step 3: Respond to the customer quickly. ...

Step 4: Present a solution, and verify that the problem is solved. ...
Step 5: Log the complaint so you can track trends.

7 Steps for Handling Customer Complaints

Listen carefully to the person who is angry. ...

Let your customer vent for a few minutes if necessary. ...

Show empathy for your customer's concerns. ...

Thank your customer for complaining. ...

Sincerely apologize even if you are not the cause of the problem. ...
Get the facts. ...

Offer a solution.

Task 2. Study RULES of Handling Complains

A negative hotel customer experience has the potential to affect a property's success
in a variety of ways. Whether by raising alarm while on the property or by harming your
ranking with a poor online review, a hotel guest with a complaint can leave a lasting mark.
Successful hoteliers and hospitality professionals understand how an unresolved guest issue
can affect a hotel’s performance, and they place significant value on handling guest
complaints smoothly.

In this guide, we are covering the ins and outs of hotel guest complaints — dealing
with displeased guests in person, responding to online feedback, and so much more.
We discuss why guests complain, different strategies for handling guest complaints,
and which techniques can help your team turn problems into praises.

Uncover must-know tips and strategies for handling guest complaints

There are endless reasons that a hotel guest may make a complaint. Some complaints
are based on physical concerns, such as hotel cleanliness or maintenance problems,
while other complaints may pertain more to the guest experience.

Tools to help maximize your hotel's reputation management




One guest may complain about the service they received at your property. Another
traveler may arrive and be surprised to find they did not book the room type they
expected from a third-party site. You may even encounter a guest who feels they
were misled by the sales team, an online offer, or a confusing promotion. Certain
critiques, however, tend to pop up more often than others.

4 Common hotel guest complaints

Familiarize your staff with the most common complaints hotel guests make and take
proactive steps to address potential concerns before they arise. Research common
hotel mistakes and how to avoid them and train hotel staff to recognize and respond
to common guest complaints, such as:

In-room cleanliness concerns

Unpleasant odors (e.g., smoke, pets)

Problems with the temperature (too hot or too cold)
Trouble with the Wi-Fi

A lack of free services or amenities

The hotel is too noisy

Too much traffic near guest rooms

Lack of customer service

In-room amenities not working

Broken elevators or other maintenance issues
Other guests not respecting hotel rules

Displeased with the food/food and beverage service

While a fair number of guest complaints are the product of hotel service or an issue
with the property, others arise out of problems that are out of the hotel’s control
entirely. Experiencing issues with a third-party site, not receiving an expected
package, or getting stranded due to weather complications could cause a guest to
complain. While those issues would be out of your control, the negative experiences
could still lead to an unsatisfactory guest stay and a resulting complaint.

& Locating guest complaints

Certain guests are comfortable speaking up and are prepared to notify a team member
if they're unhappy with an aspect of their stay. They may speak to the front desk staff,
request a manager, or make a complaint to another staff member directly. But
hoteliers cannot count on every guest to vocalize a complaint. Not all guests are
comfortable with confrontation, and some would prefer not to make a complaint
during their stay at all. In fact, hotels often receive post-stay feedback from guests
who didn’t bring up a concern during their stay, but who made a complaint in a
feedback survey or review after departure.

Regularly check the following places for recent guest complaints:

e Social media pages
e Your website



Branded survey responses

Online review sites (TripAdvisor, Yelp)

Third-party booking sites (Hotels.com, Booking.com, Kayak.com)
Front desk/departmental notes, logs, or “pass-alongs”

Keep your eyes and ears open for guest complaints so that you can respond to them
as soon as possible.

Take your hotel's online presence to unprecedented heights

& The consequences of unanswered hotel guest complaints

Failing to respond to guest complaints in a suitable and timely manner can hinder a
hotel’s performance in a variety of ways. For example:

Failing to oversee guest complaints can lead to revenue loss. While
correcting a guest issue could mean reducing the room rate, or comping a guest
stay, failing to manage a guest complaint could cause a guest to choose not to
return to your property. Losing revenue from one guest may not seem
significant at first, but the cost of pushing guest after guest away can add up
quickly. On average, it's five times more expensive to attract a new customer
than to retain a current one. Putting effort into pleasing current guests can go a
long way toward building hotel customer loyalty.

Unanswered guest complaints can damage a hotel’s reputation. Dissatisfied
guests may share their feedback on hotel social media pages, review sites,
online booking sites, or within the community. Guests who had a poor
experience at your property, or verbalized an issue that wasn't addressed by
staff, may feel compelled to share their experience with others. When guests
address their complaints online, their feedback could lead to lower online
scores, a scorched community reputation, and a lower hotel ranking.
Incorporate handling guest complaints into your hotel reputation management
strategy.

Negative online reviews can affect a hotel’s SERP placement. Online guest
complaints and negative reviews can damage your hotel’s SEO ranking and
placement on SERPs (search engine result pages). The algorithms used by
major search engines take reviews, ratings, and rankings into account when
compiling search results. When search engines find guest reviews flagged with
negative industry phrases (e.g., “lost reservation”) regularly attached to your
business, they will start to associate your business with those phrases,
negatively impacting_your hospitality SEO.

Responding to in-person complaints in 5 steps

Preparation is one of the best tools a hotel employee can have at their disposal when
handling guest complaints face-to-face. When it comes to in-person guest complaints,
however, any staff member could quickly be caught off guard and forced to think on
their feet. Practice and preparation can ease the stress of responding to an unfortunate
situation with an in-house guest. Handle in-person guest complaints in five steps:

I



1. Stay calm and listen.

Depending on a guest’s disposition when they approach you with a complaint, you
may find it difficult to remain calm and not respond with emotion. As trying as it may
be at times, the first step to effectively handling guest complaints is to listen calmly.
Do not enter the conversation with arrogance or make assumptions about what is
upsetting the guest. If a guest is coming to you with a problem, it's usually because
they want to be heard. Hear them out.

2. ldentify the type of guest to whom you are speaking.

There are different types of hotel guests that hospitality professionals inevitably
encounter throughout their career. For example, there are guests who only complain
about serious matters, others who are notoriously difficult to satisfy, and
unfortunately there are even hotel guests who complain regularly to avoid paying
full-price — or any price — for their stay. When dealing with a complaint, identify
the guest’s energy, personality type, and choose a problem-solving strategy that fits
the specific situation.

3. Find the real source of the complaint.

Sometimes, what we complain about isn’t really what’s bothering us. Consider why a
specific issue may be so important to a particular guest. Dig deeper. Ask the right
questions and look for the root cause of the guest’s dissatisfaction. If you are having a
challenging time getting the information you need from a guest, try a prompting
question: “Could you give me an example?” or “Would you mind expanding
further?”

4. Find and offer a solution.

After you identify the type of guest you're working with and the true cause of their
complaint, find the most appropriate solution. Work to find a resolution that
addresses the actual problem as well as the guest’s feelings about the issue. Guest
complaints can often be resolved with a simple acknowledgment followed by an
apology and a commitment to doing better next time. Other complaints, however,
may require a monetary adjustment to their bill or a one-on-one conversation with a
hotel manager. An important part of handling guest complaints is deciding which
solutions are reasonable and appropriate for the situation at hand. Setting up a refund
policy could help avoid employee confusion when offering potential solutions.

5. Follow up to confirm that the problem was resolved.

Always follow up with hotel guests who have made a complaint. For in-room issues,
such as a broken TV or stained comforter, touch base with the guest soon. After
maintenance, housekeeping, or the department overseeing the complaint has
addressed the issue, give it a few minutes, and then check in with the guest to make
sure the problem has been resolved.

When a guest makes a complaint during departure, or after they have left the hotel,
look to see if the guest has any upcoming or future reservations. If so, make a note in
their next reservation to remind staff of the recent complaint. Double-check their
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reservation details and room prior to arrival to ensure that everything is in tip-top
shape. Leaving a brief note that thanks the guest for giving your hotel another
opportunity is a small gesture that can go a long way. Acknowledging appreciation
for customer loyalty is a thoughtful

#Responding to written guest compl way to impress hotel guests. aints
Responding to written guest complaints, whether on paper or online, is similar to
handling an in-person complaint. The primary difference is that responders have time
to contemplate and craft their answers with care.

When managing written guest complaints, try:

Responding with respect and sincerity.

Acknowledging guest concerns and taking responsibility.

Offering a solution and your commitment to improvement.

Asking for the chance to provide a better experience in the future.
Keeping your tone professional and consistent across all platforms.

Successful hoteliers can turn a guest complaint or negative experience into an
uplifting opportunity. They understand the powerful positive impact that effectively
handling a guest complaint can have on a hotel’s success. Experts also know that
regularly responding to online feedback is an effective way to use guest reviews for
hotel sales, as it can improve your property’s search result ranking.

& Turning a guest complaint into a rave review

On-site guest complaints present a unique opportunity for hotel employees to “turn
things around” while the guest is in-house, potentially building a strong relationship
with a new loyal customer. This phenomenon is called the “service recovery

paradox.”

The service recovery paradox is an idea that refers to the way some customers react
after a perceived problem is corrected in an outstanding or especially pleasing
manner. In this paradoxical situation, the customer is happier with a business after
fixing an issue with their service (or product) than they would have been with the
business had no issue occurred. Like other customers, hotel guests who experience
the paradox are more satisfied after a negative experience has been resolved in a
positive manner than they were before the negative experience took place.

Create a “service recovery” box and have it available for hotel staff to use at their
discretion. Include gift certificates, tickets to local attractions, headphones, neck
pillows, coloring books, and other items that could help please distraught guests. Log
items as they are used, note which service recovery methods are the most requested,
and make sure that the box is always full of unique resources or amenities that will
WOW Your guests.

Pleasing guests with major complaints may require rate-related service recovery
options. Significant inconveniences may justify offering a discounted or
complimentary stay, a room upgrade, complimentary service packages, in-house
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credits, or other “olive branches” attached to hotel revenue. Every hotel marketing
plan should include a service recovery strategy. Outline specific situations when
service recovery may be warranted, and which employees are authorized to use
service recovery when handling guest complaints.

410 tips for handling guest complaints
1. Respond to all complaints as quickly as possible.

Whether in-house or online, all guest complaints should be addressed with speed and
determination. Letting a problem linger can allow it to snowball — potentially
turning a minor inconvenience into the reason a loyal guest decides not to return.
Responding to a complaint quickly shows commitment to guest satisfaction and a
dedication to quality customer service.

2. Create a logbook to track guest complaints.

Task each department head with maintaining a log of guest complaints. Note the time
and date that complaints were made and the guest’s name and room number. Detail
the guest complaint, the proposed solution, and whether the issue was resolved. Keep
track of the status of guest complaints to help ensure that the proper team members
are notified and that the complaint is resolved. Logging complaints and analyzing
customer feedback can help identify trends such as cleanliness concerns or a lack of
consistent customer service. Use the logbook to identify repair needs, hotel front desk
training opportunities, and operational areas of improvement.

3. Pre-tackle negativity.

A guest may not like the solution to their issue — especially if it's seen as an
inconvenience, such as moving rooms or waiting a long time to check-in. Point this
out prior to offering a solution to help prevent further objection or negativity that
could stem from your response.

4. Explain why you chose the solution that you did.

Let guests know why you're managing their complaint in a specific manner. Taking a
moment to explain your response can help make a dissatisfied guest feel heard. A
simple conversation explaining your thought process can help prevent a guest from
feeling like you're trying to brush off their concern and instead confirm that you
chose the best solution for the guest.

5. Practice handling guest complaints with hotel staff.

Practice will boost confidence and help make your team more comfortable tackling
guest issues. Ideally, we want hotel employees to be on the same page, but not acting
like hospitality robots responding to guest complaints as if they were reading from
the same exact script. Ask staff members to provide examples of real guest
complaints they've encountered. Roleplay different scenarios and allow hotel staff to
practice how they would respond to a guest regarding a similar complaint. Practicing
situational scenarios in training is helpful because employees can see examples of
others interacting with a complaining guest. In addition, taking part in preparatory



training exercises can help put team members more at ease when unusual complaints
arise.

6. Be prepared to overcome guest objections.

Seasoned hospitality professionals know that some guests are simply difficult to
please. No matter what solution is offered, there always seems to be an objection —
too late, too little, not good enough. Work common guest objections, such as anger,
negativity, or even irrational responses, into training scenarios. Brainstorm as a team
to find a variety of diverse ways to overcome the guest’s objection. Discuss what
worked and what didn't in each scenario. Point out best practices, “aha!” moments,
and identify what could have been done differently to produce a better outcome.

7. Thank the guest.

Show gratitude to guests who take the time to bring a problem to your attention. Let
them know that you appreciate the honest feedback, as it gives you the opportunity to
improve hotel service, rework problematic policies, or find gaps in employee
training.

8. Strike a balance between the good and the bad.

Sharing guest complaints can put staff members on the lookout for repeat issues and
encourage them to handle problems when they occur. Reviewing too much negative
feedback, however, is sure to weigh team spirits down. Collect and share positive
guest feedback with hotel team members. Highlight feedback that individual
employees get, as well as singular departments and the entire hotel.

9. Always follow up, even if virtually.

Follow up with guests who make a complaint, even if they do not have foreseeable
plans to return to your area. Reach out via email after departure or invite them to
discuss their experience with you in more detail on a video call. Hoteliers who didn't
get an opportunity to speak with a disgruntled guest personally can discuss the
original complaint, how it was handled, and whether the guest left with a positive or
negative opinion of the hotel.

10. Never take guest complaints personally.

Whether you're facing an upset guest who is displeased with the condition of the
property or trying to deescalate a lobby of upset guests after an overbooking fiasco,
remember not to take guest complaints to heart. Always take care of yourself
personally and professionally. Remind yourself and your team members that upset
guests are expressing their displeasure at the situation, not the person. Even when a
guest’s emotions feel directed right at you, do your best to separate their response
from yourself as an individual.

4 Handling guest complaints as a team

Hospitality-focused hoteliers with a “service first” mindset understand the importance
of training all staff members to manage customer complaints — not just those who
work in forward-facing positions. While front desk team members may receive the
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most vocal complaints, guests will often express their displeasure to other hotel
employees nearby.

Team members from the housekeeping, maintenance, food service, and laundry
departments may also encounter guests with negative feedback, such as a leak in their
room or a cleanliness issue. Providing all team members with complaint management
training will help guarantee that any guest complaint that gets reported will be
addressed promptly and respectfully.

Task 3 Look at some of the main “rules” for handling complaints and match
them with the additional sentences bellow.

a) Listen carefully to the complaint.

b) Do not interrupt.

c) Wait until the person has completely finished.

d) Apologize.

e) Speak normally.

f) Summarize the complaint.

g) Explain what action will be taken, and how quickly.

h) If the guest is angry, aim to remove the scene to somewhere private.

1) If you repeat the main points of a complaint, you make sure that there is no
misunderstanding about the reason for the complaint, and saying the main points
calmly helps to cool down the situation.

2) Before saying anything at all, be certain that the guest has completely finished
talking and is not just pausing for breath.

3) A short clear apology should be the first thing you offer the guest. This must come
before any explanations or reasons.

4) Do not let your voice rise to match the voice of the guest. This will only lead to
more argument.

5) Make clear what you will do. Give the guest a definite time so that he understands
that his complaint will be attended to.

6) An interruption will cause the guest to carry on louder and longer.

7) It is important to show that you are giving the guest full attention.

8) This could be an office, or an empty lounge. Try to find a place where there is no
barrier (table or desk) between you and the guest.

Think and answer:

Which of these rules are most important? Decide on the three most important rules.
Which rule is most difficult to follow? Why?

Do you think the staff in Russian hotels are trained according to these rules? Give
your examples.

4. Read out another example of a complaint and answer the questions below:
G — Guest

DM — Duty Manager

G. Can’t you do something about the service in this hotel?

DM. I’m sorry, madam. What’s the problem, exactly?
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G. My breakfast, that’s the problem!

DM. Yes?

G. I ordered breakfast from Room Service at least half an hour ago...

DM. Yes?

G. I’ve telephoned Room Service three times, but my breakfast still hasn’t come...
DM. I see...

G. I’ve got an important meeting at nine o’clock and now it seems I’ll have to go
there without breakfast! Really, I don’t think this is good enough!

DM. I'm very sorry about this madam. You ordered breakfast half an hour ago, and
you’ve phoned three times since then?

G. That’s right.

DM. I really must apologize. You should have received the breakfast no later that
five or ten minutes after you ordered it.

G. That’s what I thought.

DM. The problem may be that they’ve been rather short-staffed in the kitchens
recently. But I’ll look into this, and I’ll make sure that the breakfast is sent to you
immediately. Full English breakfast, was it?

G. Full English breakfast, with corn flakes.

DM. Very well, madam. I’1l deal with this myself, and I’1l have it sent up to your
room right away.

Answer the questions:

What is the guest’s complaint?

While listening to the complaint, does the Manager speak at all? What does he say?
What is the first thing he says after hearing the complaint? How does he check that
he understood the complaint? He apologizes several times during the conversation.
What does he say? What explanation does he give? What action does he promise?

5. Give replies to the complaints below. Use any suitable phrase of apology, and
any suitable phrase promising action.

Example : We’ve been waiting half an hour for our suitcases.

You: — I’m sorry about that, sir. I’ll have them sent up right away

a) This tablecloth is filthy! Can’t you give us another one? (replace)

b) Why is it taking so long to make our bill up? (make up)

¢) | paid the parking attendant to wash my car, but nobody has washed it. (wash)

d) I’m sure the sheets on the bed haven’t been changed after the last guest. (change)
e) There’s a mistake in the bill. We didn’t have dinner here last night. (check)

f) We arranged for an extra bed to be put in the room for our young son. But there’s
only one double bed here. (attend to)

Useful prompts :
I’m sorry, I’ll have (it sent up right away)
I’'m very / extremely sorry (about this / that)



I’ll get it (attended to immediately)

I really must apologize, I’ll make sure (it’s brought to you immediately)
I do apologize, I’'ll deal with this myself

I’11 look into this...

I’1l sort out (this mistake, etc.)

What I’'m going to do now is...

The first thing I’'m going to do is...

6. Imagine that you are a manager of the hotel and you must reply to unhappy
guests. You don’t want to make excuses but you know there were reasons why
the things promised in the advertisement did not happen.

Use the notes below:

Problem

a) swimming-pool closed - essential maintenance due to damage to pump
system

b) incomplete restaurant service - head chef had to go to hospital suddenly
c) noisy building work - building new recreation centre (and this is least busy

time of year)

In your reply follow this structure:
Paragraph 1 : Thank writer for letter. Make general apology.

Paragraph 2 : Make specific apology and give explanation / reason for each
complaint.

Paragraph 3 : Offer some compensation (if you want).
Paragraph 4 : Repeat general apology and make closing remarks.

Task 4.Write a letter to one of the guests apologizing for the difficulties they had and
explaining the reasons. If you want to, you can offer some compensation.
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Kpurepun onenku:

Kpurepun onenku Onenka Onenka
I'pammaruka
1.CoBeplIeHHO HE 3HAET MPAaBUJ IPaMMaTHKH 2 HEYJIOBJIETBOPUTEIILHO
2.bomb110€e KOJIMYECTBO OIINOOK 3 yIIOBJIETBOPUTEIBHO
3.JlonyckaeT He3HAYUTEIbHOE KOJIMYECTBO 4 XOpOILIO
O1MO0K
4.0TCcyTCTBHE NPAKTUYECKUX OIIMOOK 5 OTIMYHO
CBo00012a 001IeHMS HA AHTVIMHCKOM SI3bIKE
1.He moxeT roBOpUTH, HE OHST 2 HEYJOBJIETBOPUTEIBHO
2.00m1aercs ¢ TpyioM 3 yIIOBJIETBOPUTEIBHO




3.Xoporo olmaeTcs 4 XOPOIIIO
4.061maercs cBOOOTHO 5 OTIMYHO
IIpousHomenue

1.Pycckoe 2 HEYJIOBJIETBOPUTEIBHO
2.ApTUKyIUpyeT ¢ omrOKamMu 3 yIIOBJIETBOPUTEIHHO
3.Aptukynupyet 6e3 ommodoK 4 XOPOIIIO
4.ApTUKYIUpYET Ha YPOBHE HOCUTEINS SI3bIKA ) OTJINYHO

1.YcTHBII HHAMBUHAYAJIbHBIA 0ONPOC(MOHOJIOTHYECKOE BbICKA3bIBAHHE )
VY CTHBIE OTBETHI OLICHUBAKOTCS 110 MATH KPUTEPUSIM:

1. Conepxanue (coOmroaeHre 00beMa BBICKa3bIBAaHHS, COOTBETCTBUE TEME, OTPAKCHHUE BCEX
ACIIEKTOB, YKa3aHHBIX B 33JJaHHH, CTUJIICBOE O()OPMIICHUE PEUH, apTyMEHTAIHs, COOJIIOICHIE HOPM

BEXKJIUBOCTH).

2. B3aumopeiictBue ¢ cobeceTHUKOM (YMEHHE TIOTUYHO U CBSI3HO BECTH Oeceny, coOIo1aTh
04YepeHOCTh MPU 0OMEHE PeIJIMKaMHU, J1aBaTh ApTyMEHTHPOBAHHbBIC U PA3BEPHYTHIC OTBETHI HA
BOIPOCHI cOOECeTHNKA, YMEHUE HaYaTh U MOAJIEP>KUBATh Oecey, a TAaK)Ke BOCCTAHOBUTH €€ B
ciry4ae cOos: epecrpoc, yTOUHECHHE);

3. JIekcuka (CJ'IOBapHHﬁ 3arac COOTBETCTBYCT IMOCTaBJICHHOM 3a4a4yc u Tpe60BaHI/I$[M JaHHOI'O roaa

00yueHus S3bIKY);

4. I'pammaruka (MCHOJIB30BAHNUE PA3HOOOPA3HBIX IPAMMATHUECKUX KOHCTPYKLIUI B COOTBETCTBUU C
MIOCTaBJICHHOMW 3a/1aueil ¥ TpeOOBaHUSIM JIaHHOTO rojia 00yueHUs SA3bIKY);

5. IlpousHomieHnue (IpaBUiIbHOE IPOU3HECEHHUE 3ByKOB HEMELIKOI'O SI3bIKa, IPABUJIbHASL TOCTAaHOBKA
yZapeHus B CJIOBaX, a TaKKe COOJ0IeHNE NPAaBUIbHOW MHTOHAILIMYU B TPEIVIOKEHHUSIX )

OO6bem BrickasbiBanue 15-20 npeanoskeHui.

OrneHKa

Kpurepun onieHkun

Komn-Bo
BAapUAHTOB
3aJaHuN

5 «oTnu4uHO»

CoOmomen  00beM  BBICKAa3bIBaHMA.  BBICKa3bIBaHHE
COOTBETCTBYET TEM€; OTPAKEHBI BCE ACTIEKThI, YKa3aHHBIC B
3aJlaHuH, CTUJIICBOC O(POPMIICHHE PEUU COOTBETCTBYET THITY
3a/laHusl, apTyMEHTAIlMs Ha YPOBHE, HOPMBI BEXKIIUBOCTH
coOmo/IeHbl. AJIeKBaTHasi €CTECTBEHHAs peakius Ha
peruiuku cobecennuka. [IposiBisieTcs peueBas MHUIMATHBA
JUISL PEIIeHUs TOCTaBICHHBIX KOMMYHHKATHUBHBIX 3ajad.
Penxue  rpammaTudeckwe ~— OMMOKM  HE  MEIIAIOT
KOMMYHHKAITUU. Pedb 3ByYUT B €CTECTBEHHOM TEMIIC, HET
rpyOBIX POHETHYECKHX

OIIHOOK.

4 «xopo1o»

He nmonaei o00beM  BbICKa3bIBaWsd.  BBICKa3bIBaHHUE
COOTBETCTBYET TEME; HE OTPAKEHBI HEKOTOPBIE ACTIEKTHI,
yKa3aHHbIE B 33/IaHUH, CTUIIEBOE OOPMIICHHE PEUr
COOTBETCTBYET TUITY 3aJIaHUs, apryMEHTAIUsI HE BCerja




HAa COOTBETCTBYIOIIEM YpPOBHE, HO HOPMBI BEKJIMBOCTH
coomoneHsl.  KomMMyHuKanms  HEMHOro  3aTpyJHEHa.
Jlekcuyeckue OIIMOKM HE3HAUUTENb HO BIUAIOT Ha
BOCIIPUSTHE peun y4aIerocs. I'pammartuueckue
HE3HAUUTENFHO BIMAIOT HA BOCHPUSATHE PEYM YdaIllerocs.
Peur wnHOrma HeompaBgaHHO may3upoBaHa.B OTHENbHBIX
ClIOBax JOMyCKaroTcss (OHETHYECKHE OIMOKMA (3aMeHa,
aHrMiCKuX  (poHEM CXOMHBIMU pycckumu). OOmias
MHTOHAIMs 00YCJIOBJIEHA BIUSHUEM POJTHOTO SI3bIKA.

3 «yHOBJIETBO-
PHUTEIBHOY

HesnauntenpHblii 00bEM BBICKA3bIBaHUS, KOTOPOE HE B
IIOJIHOM Mepe COOTBETCTBYET TEME; HE OTPAKEHBI HEKOTOPHIE
aCTIeKThl, YKa3aHHbIE B 3aJaHUM, CTHJIEBOE O(OpMIICHHE
peud He B IIOJHOW Mepe COOTBETCTBYET THILY 3a/laHus,
apryMeHTalusi He Ha COOTBETCTBYIOLEM YPOBHE, HOPMBI
BEXIIMBOCTH HEe coOmroeHpl. KoMMyHHKAlKS CYIIECTBEHHO
3aTPyIHEHA, YYAIMKCS HE MPOSBISAET PEUCBOM NHULIUATHBBIL.
VYuamuiics  genmaer  OonblIoe  KOJIUYECTBO  TPYOBIX
JeKCHYecKnx ommbOok. KomMmyHMKamust 3arpyJHeHa B
3HAUUTENILHOE Mepe, OTCYTCTBYET peyeBas WHULMATHBA
VYuammiics  gemaer  OONBIIOE  KOJMYECTBO  T'PyOBIX
JICKCMUYECKHUX OMIMOOK BIMSIHUEM POJIHOTO SI3bIKA.

2
«HEYHOOBJICTBOPU-
TCIIBHO)

Hesnauntenbupiii 00bEM BBICKA3bIBAaHHS, KOTOPOE HE COOT-
BETCTBYET TEME; HE OTPaKEHbl MHOTHE aCIEKThl, YKa3aHHBIC
B 33JIaHUU, CTUJIEBOE 0()OPMIIEHHE HE COOTBETCTBYET TUILY
3aJ1aHusl, OTCYTCTBYET apryMEHTALMsL, HOPMbI BEXKIIMBOCTH
He coOmoaeHbl. KoMMyHIKaIHs 3aTpyiHEeHa B 3HAYUTEIIBHOM
MEpPE,0TCYTCTBYET peUeBasi NHULMATUBA Y YAILIUICS J1e1aeT
0O0JIBIIIOE KOJIMYECTBO IPYOBIX JISKCHYECKUX OIIHOOK IO
BIIUSTHUEM POJIHOTO fA3bIKA. Peub BOCIpUHUMAETCS C TPYAOM
13-32 OOJIBIIOTO KOJMYECTBA (DOHETUIECKUX OIMIMOOK.
WuTonanms o0yclioBieHa BIUSIHUEM POJTHOTO sI3bIKA

PexoMenganuu mo HCMoJb30BAHUIO OLEHOYHBIX Cpeacrs

a) Konmponvnaa paboma

[Ipn BBINONHEHUM KOHTPOJBHOW paboThl HeoOxoauMo oOpamarb

TCOPCTUUCCKHUEC 3HAHM, ITIOJTYUCHHBIC BO BPEMSA N3YUCHUA AUCHUILINHBI.

3a MMCHMEHHBIC pa6OTLI (KOHTpOJ'IBHBIe pa6OTBI, TECTOBBIC pa6OTLI, CJIOBApPHBIC I[I/IKTaHTLI)

OILICHKA BBIYHUCIACTCA UCXOA U3 TPOLCHTA IMPABUJIBHBIX OTBCTOB!

Ouenka «2» 49% u MeHee
Onenka «3» ot 50% 1o 69%
Ouenka «» ot 70% 1o 90%
Orenka «5» ot 91% mo 100%

BHUMAaHHE
NPaBUIBHOCTh MNPO(PECCHOHATBHON TEPMHUHOIOIUH, JOTMYHOCTh M (PAKTUYECKYI0 TOYHOCTh B
(bopMyIMpOBaHUU OTBETA (B cllyyae 3aJJaHUl, Ha KOTOpbIe TpeOyeTcs AaTh pa3BepHYTHIN OTBET), HA
MOCJIEI0BATENbHOCTh B M3JIOKEHUM Matepuaia. OTBeTbl HEoOXOAMMO JaBaTh C ONOPOM Ha



Kputepuu onenku Koin-Bo Kou-Bo BaprianToB

3aIaHUNA 3aIaHUNA

KonuyecTBo MpaBUIBHBIX OTBETOB 4 4

OIIeHKa YPOBHS Pa3BUTHUS PEUYECBLIX yMe}mﬁ B 00J1aCTH MUCbMa

Orenka

TpeboBanust K MUCHMEHHBIM pabOTaM

«5»

ConeprxaHue MOJTHOCTBIO COOTBETCTBYET IOCTABICHHOM 3amade. PaboTa TimarenbHO
MPOJyMaHa, COJACPKUT MHUHHMAaJIbHOE KOJMYECTBO OTCTYIUICHHH OT Tembl. PaGota
XOpOILLIO OpPraHM30BaHa, HE TPEOyeT OT YMUTaTeNsl YCHWJIMHA NPU YTEHUHU. YBEPEHHOE
UCIOJIb30BAaHUE SI3bIKA , MPEJIOKEHUS CBSI3aHbl MEX1y COOON ¢ MOMOMIbIO MPOCTHIX
npu€MOB CBS3H. SI3BIK pabOTHl BKIIOYAET CIOXKHBIE MPEIUIOKEHUST M pazHooOpasue
rpaMMaTHYe€CKOM CTPYKTYpbl. boraTeiii cioBapHblil 3amac. Moryr nmpucyTcTBOBaTh
HEKOTOpbIE S3BIKOBBIC OINMOKM B CIOXKHBIX JUIS JaHHOTO YPOBHS SI3BIKOBBIX
€IMHUILIAaX, HO 3TO HE BIUSET Ha MOHUMAaHUE COJIEP>KaHUs IPOYUTAHHOTO.

«“y

ConepxaHre COOTBETCTBYET IIOCTABJICHHOHM 3ajade, paboTa MpoayMaHa, MOXKET
NPUCYTCTBOBATh ~ MHUHUMAJIBbHOE  KOJMYECTBO  HESCHOCTEH, TOBTOPEHUH U
OTCTYIUICHUH OT TeMmbl. B OCHOBHOM paboTa XOpOIIO OpraHu3oBaHa, TPeOyeT OT
YUTATEN] MUHUMAJIbHBIX YCHIMH TPU YTEHHH. XOPOIIMH KOHTPOJb S3bIKa M CBSI3b
npeuiokeHuil.  SI3pIk  paboThl MO0  CHOKEH  (CONEPXKHUT  Pa3sHOOOpas3HbIE
rpaMMaTHYECKUE CTPYKTYpPBl M JIEKCHKY) C JOIYIIEHHEM HEKOTOPBIX OIIMOOK, HE
BIIMSIFOINMI Ha TOHUMAHUS COJCPKAHUS IPOUYUTAHHOTO, JTMOO0 MPOCTO 0€30mMO0YECH.

«3»

IlombITKa COOTBETCTBUS  COJEP)KAaHUS IIOCTABJIEHHOW 3amaue. lcnonb3oBaH
JIOCTaTOYHBIN BBIOOP IPaMMaTHUYECKUX CTPYKTYP U JIEKCUKU, KOTOPBIH COOTBETCTBYET
TpeOoBaHuAM 3afaHus. JlomycKaeTcs HEKOTOpOe KOJMYECTBO OIIMOOK, HO OHHU B
OCHOBHOM HE€ BJIMSIIOT Ha IIOHMMaHUE COJAEpKaHMs IMpodyuTaHHoro. Pabora xopoio
OpraHU30BaHa, UCIIOJIb3YIOTCS IIPOCTHIE MPUEMBI CBSI3H.

«»

HeanexBaTHas mombITKa COOTBETCTBUS COJIEpKaHUs ITOCTaBIEHHOM 3a1aue. B pabote
MOJKET MPUCYTCTBOBATh 3aMETHOE HECOOTBETCTBHE TEME WJIM OHA MOXKET OBITh IIOXO
OpraHu3oBaHa. JSI3bIK MOET OBbIThb CIMIIKOM HPOCTBIM, OIPAaHUYEHHBIM.
MHOro4McaeHHbIe A3BIKOBBIE  OLIMOKH, UHOTJA BIMSIOIIME HAa TOHUMaHue
cozlepKaHUsl NPOUYUTAHHOTO. [IpuEMBI CBSI3M NMPEMIOKEHUN HE UCTIOJIB3YFOTCSI.

«1»

CnabGass mombITKa BBINOJHEHHUS] MOCTAaBJIEHHOW 3aJayd BBHJy TOro, 4YTO pabora
COZIEpKUT MaTepuai, He OTHocsAmuics K TeMe. OyeHb Cia0blii KOHTPOJIb S3bIKA,
paboTa ciioKHa JIUIsl HOHMMAaHUS U3-3a 4YacTHhIX omMOO0K. Mcnonb3yeTcs y3kuii Habop
JIEKCUKH M TPaMMaTHYeCKUX CTPYKTyp. PaboTa ciaMIIKOM KOpPOTKas WM MOJIHOCTHIO
HEOPraHNU30BAHHA.

«0x»

[TocraBnenHas 3ajaya HE JOCTUTHYTA, T.K. YUICHHK HEMPABHIBHO €€ MOHsUI, TU00 y
HEro HEeJIOCTATOYHBIN CIIOBAPHBIN 3amac, JIM00 mouepK Hepa30opUuB.

1.YCcTHBIM HHAUBUAYAJIBHBIA ONIPOC(MOHOJIOTHYECKOE BbICKA3bIBAHME )
YCTHBIE OTBETHI OLICHUBAKOTCS MO MATH KPUTEPUSIM:

1. Conepxanue (coOnrofeHne 00beMa BbICKa3bIBaHUS, COOTBETCTBHE TEME, OTPAKEHUE BCEX
ACTICKTOB, YKa3aHHBIX B 33JIaHUH, CTUJIICBOEC O(OPMIICHHE PEUH, apr'yMEHTAIUs, COOJII0ICHUE HOPM
BEKJIUBOCTH ).

2. BzaumopeiictBue ¢ cobeceTHUKOM (YMEHHE JIOTUYHO U CBSI3HO BeCTU Oecemy, cCoOIo1aTh
OUepEeIHOCTh MPU OOMEHE PEIUIMKaMH, JaBaTh ApTYMEHTUPOBAHHBIC U Pa3BEPHYTHIC OTBETHI HA
BOTIPOCHI cOOECEeTHIKA, YMEHUE HaYaTh H MTOICPKUBATh OeceTy, a TAK)KE BOCCTAHOBHTH €€ B
cirydae c0os: epecnpoc, yTOuHEHHeE);




3. JIekcuka (coBapHBI 3amac COOTBETCTBYET MOCTABIEHHOW 3a/1aue v TpeOOBAaHUSM JaHHOTO TO1a

00y4eHUS S3BIKY);

4. I'pammaruka (MCIOIB30BAHNE PA3HOOOPA3HBIX IPAMMATHUECKUX KOHCTPYKIIUI B COOTBETCTBUU C
MOCTaBJICHHOM 3a/1a4yeil ¥ TpeOOBaHUSIM JIaHHOTO rojia 00y4eHUs S3bIKY);

5. [IpousHomienue (nMpaBUJIbHOE MPOU3HECEHUE 3BYKOB HEMEIIKOT'O SI3bIKa, MPAaBHIbHAS TOCTAHOBKA
yIapeHus B CJIOBaX, a TaKKe COOJ0IeHIE MPAaBUILHON HHTOHAIIUYU B MPEIJIOKEHUSX )

O06beMm BbickasbiBaHue 15-20 npeanoxeHui.

OneHKa

Kputepuu onenku

Kon-Bo
BapHUaHTOB
3aJaHuN

5 «OTJIUYHOY

CoOmroieH  00beM  BBICKAa3bIBaHHUSA.  BBICKa3bIBaHUE
COOTBETCTBYET TEME; OTPAKEHBI BCE ACIICKTHI, YKa3aHHbBIC B
3aJlaHu¥, CTUIICBOE O(POPMIICHHE PEUU COOTBETCTBYET THITY
3aJJaHMs, QPTYMCHTAIUS HA YPOBHE, HOPMbI BEXKIIUBOCTH
cOONIOICHBI. AJICKBaTHAs ©CTCCTBCHHAs pEaKIus Ha
peruiku codeceqnuka. [IposiBisieTcss peueBas HHUIMATHBA
JUISL PEIIeHUs] TOCTABICHHBIX KOMMYHUKATHBHBIX 3aJ1ad.
Penxkue  rpammaTHyeckwe — OMIMOKM ~ HE  MEMIAIOT
KOMMYHHKAIMU. Pedb 3By4UT B €CTECTBEHHOM TEMIIC, HET
rpyObIX hoHETHYECKHUX

OIIOOK.

4 «xopouio»

He nmonubii o00BbeM  BbICKa3biBaus.  Bbicka3biBaHHE
COOTBETCTBYET TEME; HE OTPAKEHBI HEKOTOPBIE ACIIEKTHI,
yKa3aHHbIE B 33/1aHUH, CTUJIEBOE OOPMIICHHE PEeUn
COOTBETCTBYET THUITY 33JIaHUs, aprTyMEHTAIUsI HE BCEraa

Ha  COOTBETCTBYIOILIEM YpPOBHE, HO HOPMBI BEXIMBOCTU
coomonenpl. KoMMyHHKanusi  HEMHOTO  3aTpy/AHEHA.
Jlekcuyeckne OMIMOKM HE3HAUWTENh HO BIUAIOT Ha
BOCIIPUSITUE peun YYaIEerocs. I'pammarrueckue
HE3HAUUTEIILHO BJIMSAIOT HA BOCIPUATHE PEUYM YYallerocs.
Peur wnHOrma HeompaBmaHHO may3upoBaHa.B oOTIENBHBIX
CIIOBax JIOMyCKalOTcs (OHETHUYEeCKHe OMMOKA (3aMeHa,
AHTTIMICKUX  oHEM CXOOHBIMU pycckumu). OOmas
WHTOHAIIMS 00YCIIOBJIEHA BIUSHUEM POJTHOTO SI3IKA.

3 «ynoBieTBO-
PHUTEIIBHOY

He3nauntenpHblii 00bEM BBICKA3bIBaHUS, KOTOPOE HE B
IIOJIHOM MEpE COOTBETCTBYET TEME; HE OTPAKEHBI HEKOTOPBIE
acTeKThl, YKa3aHHbIE B 3aJaHUU, CTUJIEBOE OQOpMIICHHE
peyd HEe B IIOJHOW MEpE COOTBETCTBYET THILY 3aJaHus,
apryMeHTalusi He Ha COOTBETCTBYIOLIEM YPOBHE, HOPMBI
BEXJIMBOCTH He coOro1eHbl. KoMMyHHKaIMs CyIEeCTBEHHO
3aTpyIHEHA, YYAIUKUCS HE MPOSBISET PEUEBOM MHUILIUATHBBIL.
Vuammiics  nmemaer  OONbIIOE  KOJIMYECTBO  IPyOBIX
JeKcHuecknx omuook. KoMmMyHuKanusi 3aTpynHeHa B
3HAUUTEIIBHOE Mepe, OTCYICTBYET peyeBas WHULUATUBA
VYuamuiics  gemaer  OonblIoe  KOJUYECTBO  IPYyObIX
JIEKCUYECKUX OIMOOK BIMSHUEM POJIHOTO SI3bIKA.

2
«HEYJIOBJIETBOPH-

HesnauntenbHbiii 00bEM BBICKA3bIBaHHS, KOTOPOE HE COOT-
BETCTBYET TEME; HE OTPAKEHBI MHOTHE ACIIEKTHI, YKA3aHHBIE
B 33J[aHUU, CTUJIEBOE 0()OPMIIEHHE HE COOTBETCTBYET TUILY




TEIBHO» 3aJaHus1, OTCYTCTBYET apryMEHTALHsl, HOPMBI BEXKIIMBOCTH
He coOmoenpl. KoMMyHHKanus 3aTpyIHeHa B 3HAYUTEIILHOM
MEpE,0TCYTCTBYET PedYeBasi MHULIMATUBA Y YaILUICS EJIaeT
00JIBIIIOE KOJTMYECTBO IPyOBIX JIEKCHUECKUX OIIHOOK O/
BJIMSIHAEM POJHOTO sI3bIKa. Pedb BOCIIPMHHUMAETCS € TPYIOM
13-3a OOJIBIIOTO KOJMYECTBA (POHETUIECKUX OIIMOOK.
WHToHanus 00ycoBIeHa BAMSHUEM POJHOIO S3bIKa

Juanor

1. Conepxanue (coOntoenne o0beMa BbICKa3bIBaHHs, COOTBETCTBUE TEME, OTPAKEHUE BCEX aCTIEKTOB,
yKa3aHHBIX B 33JaHHUH, CTHJIEBOE O(popMIIEHHE pedn, apryMeHTalus, COOI0/IEHHEe HOPM BEXXINBOCTH).

2. B3anmogeiictBre ¢ cobeceqHIKOM (YMEHHe JIOTHYHO U CBS3HO BeCTH Oecey, COOI0IaTh OYepEaHOCTD
npy OOMEHe perTiKaMH, 1aBaTh apryMEHTHPOBaHHbIE U pa3BepHYTHIE OTBETHI Ha BOMIPOCH! coOeceTHUKa,
yYMEHHE HavaTh U MOJICPKUBATh Oecey, a Tak’Ke BOCCTAHOBHTH €€ B CiTydae cOOs: IIepectpoc, yTOUHEHNE);

3. Jlexcuka (CI0BapHBIi 3am1ac COOTBETCTBYET MOCTABICHHON 3a/1a4e U TPEOOBAHUAM TAHHOTO TOa
00y4eHHs S3BIKY);

4. I'pammMaTHKa (MCIIONB30BaHUE PA3HOOOPA3HBIX IPAMMATHIYECKUX KOHCTPYKIMI B COOTBETCTBUH C
MOCTaBIICHHOH 3a7a4eil  TpeOOBaHUAM JAHHOTO T'0J1a O0YUESHHS SA3BIKY);

5. IlpouzHouienune (mpaBUILHOE MPOU3HECEHNE 3BYKOB HEMELIKOT'O S3bIKa, MPaBMJIbHAS TIOCTaHOBKA
y/apeHus B CI0Bax, a Takke COOII0IeHNE MPAaBUIIbHON MHTOHALIMY B IPEAIOKEHUSX)

Kpurepuu ouenku nuanora Kon-Bo Kon-Bo BapuaHTOB
BOIIPOCOB/ 3aJlaHui
0ayoB
O0BeM pacKpBITHS TEMBI 1 1

Jlorn4HOCTh MOCTPOEHUS JUATIOTHYECKOr0 OOIIEHUSI B COOTBETCTBUU
C KOMMYHUKAaTHBHOM 3a1auei

YMeHusi pedeBoro B3aUMOJAEHCTBUSA C MApTHEPOM: CIIOCOOHOCTb
Ha4aTh, OANEPKaTh U 3aKOHYUTH Pa3sroBOp

CoOTBETCTBHE JIEKCUUECKHX E€AWHUIl U I'PaMMAaTHYECKHX CTPYKTYp
TOCTaBJICHHONM KOMMYHHUKATUBHOMW 3aj1aye.

OTcyTCTBHE PAKTUUECKUX OMIMOOK.

IloHATHOCTD peun: MPaKTHYECKH BCE 3BYKH MPOHU3HOCSTCS MPABUIIBEHO,
coOmoaeTcs MpaBUIIbHASL HHTOHALHS

[IpumepHsiit 00bem quanora: 10-12 pemTuk ¢ KaxJ10i CTOPOHBI

TBopueckne NUCbMeHHbIE PA00THI OLIEHUBAIOTCS 1O MATH KPUTEPUAM:

— Conepxanue (cobmoienne oobeMa paboThl, COOTBETCTBUE TEME, OTPAXKEHBI JIM BCE YKa3aHHBIC B
3a/laHuU aCTeKThI, CTUJIEBOE O(OPMIIEHHE PEYr COOTBETCTBYET THITY 3a/IaHUS, apryMEHTAIUsl Ha
COOTBETCTBYIOILIEM YPOBHE, COOJIIOIEHNE HOPM BEKIMBOCTH).

— Opranuzanus pa0boThl (JJOTUYHOCTH BBICKA3bIBAHUS, HCIIOIH30BAHUE CPEJCTB JIOTHUECKOM CBS3H
Ha COOTBETCTBYIOIIEM YpPOBHE, coOitojieHue (opMara BBICKAa3bIBaHHSA M JIEJICHHE TEKCTa Ha
ab3arrel);

— Jlexcuka (CIIOBapHBIN 3amac COOTBETCTBYET MOCTABICHHOM 3a7ade M TPEOOBAHHSAM JIaHHOTO TOJa
00y4YeHHUS SA3BIKY);

— I'pammatrka (MCIOIB30BaHUE Pa3HOOOPA3HBIX IPAMMATHYCCKUX KOHCTPYKIIUHA B COOTBETCTBHH C
MOCTaBIIEHHOM 3a/1a4ueil ¥ TpeOOBaHMSIM TAHHOTO ToJ1a O0yYeHUS S3bIKY);

— Opdorpadus u myakryarust (orcyrcTBue opdorpaduueckux OMMOOK, COONIOCHUE TIIABHBIX
MPABUJI MTyHKTYAIMU: TIPEIOKEHISI HAUMHAIOTCS C 3arJIaBHOM OYKBBI, B KOHIIE MTPEITI0KEHUS CTOUT

I



TOYKa, BOHpOCHTeHLHLIﬁ HIIn BOCKHHHaTeHBHBIﬁ 3HAK, a TaKX¢C COGHIOIICHI/IG OCHOBHBIX ITpaBHJI
PacCTaHOBKH 3aIsTHIX).

Kpurepun oueHKku TBOPYECKUX NUCbMEHHBIX padoT

Kpurepun onienku Kon-Bo
Onenka BAPUAHTOB
3a1aHuH

1. ConmeprkaHue: KOMMYHUKATHBHAS 33j1aua pelieHa IMOJHOCTHIO. 2.
5 «otnuuno» | Opranusanus paboThI: BBICKa3bIBAaHHE JJOTMYHO, HCIIOJIB30BaHbI 1
Cpe/CTBa JIOTHYECKOH CBSI3U, COOIIO/ICH (hopMaT BhICKAa3bIBAHUS U
TEKCT IOJIJICH Ha ab3allbl.

3. Jlekcuka: JIeKCHKa COOTBETCTBYET IIOCTABICHHOH 3a/1a4€ U
TpeOOBaHUSAM JIJAHHOTO T0/1a O0YUYCHUSI.

4. 'pammaruka: UCIOJIb30BaHbl PA3HOOOPA3HBIC TPAMMATHYCCKHE
KOHCTPYKIMH B COOTBETCTBUU C ITOCTABJICHHOM 3a/1aueii U
TpeOOBAHUSAM JIAaHHOTO T0/1a O0YUYCHHUS SA3bIKY, TPAMMATHYCCKUE
OLIMOKY JINOO OTCYTCTBYIOT, TMOO HE MPEMATCTBYIOT PELLICHUIO
KOMMYHHUKATHBHOH 3aJ1a4H.

5. Opdorpadust u myrkTyanus: opdorpadudeckue ommoOKu
OTCYTCTBYIOT, COOJIFOICHBI ITPaBHJIa MyHKTYAIMH: TTPEIIOKCHUS
HAYMHAIOTCS C 3arJIaBHOW OYKBBI, B KOHIIE TIPEJIOKEHHS CTOUT
TOYKa, BOIIPOCUTEIIHHBII UM BOCKJIMIIATEILHBIN 3HAK, & TAKXKE
COOJTIOICHBI OCHOBHBIC TIPAaBUJIa PACCTAHOBKHU 3aIISTHIX.

1. ConeprxaHue: KOMMYHHKAaTHBHAs 3ajiaya pellieHa MoJIHOCTHIO.
4 «xopomo» | 2. Opranu3anusi paboThl: BbICKa3bIBAHUE JIOTHUHO, UCIIOJIb30BAHbI 1
CpeZCTBa JIOTHYECKOH CBsI3H, cOOII01eH (hopMaT BbICKAa3bIBAaHUS U
TEKCT MOAEJICH Ha a03allbl.

3. Jlekcuka: IeKCHKa COOTBETCTBYET ITOCTABJICHHOH 3a/1a4e U
TpeOOBaHUSAM JAHHOTO roa ooydyenus. Ho nmerorcs
HE3HAYUTEJIbHbIE OLITHOKH.

4. 'paMMaTHKa: MCIIOJIb30BaHbl Pa3HOOOPA3HbIE TPAaMMAaTHIECKHE
KOHCTPYKIIMU B COOTBETCTBHH C IIOCTABJICHHOM 3a/1aueit 1
TpeOOBAHMUSAM TaHHOTO T0/1a 00yYeHHS S3BIKY, TPAMMAaTHIECKHE
OLIMOKH HE3HAUUTENLHO MPEMATCTBYIOT PEIIEHUI0
KOMMYHUKATUBHOM 3aJ1a4u.

5. Opodorpadus 1 myHKTyalus: He3HaYUTEIbHbIE opdorpaduueckue
OLIMOKH, COOJIIO/IEHBI ITpaBUIIa MyHKTYalUU: TPETIOKEHHS
HAYMHAIOTCS € 3arjaBHON OYKBBI, B KOHIIE IPEJIOKEHHS CTOUT
TOYKa, BOITPOCUTEIHHBIN MM BOCKIMIATEILHBIN 3HAK, a TAKXKE
COOJTIO/ICHBI OCHOBHBIE TIPABUJIA PACCTAHOBKHU 3aIISITHIX.

3 «ynoBnetBo- | 1. Comepxanue: KommyHHKaTHBHAS 3a7a4a pelieHa.
PHUTEIBHO» 2.0Opranuzarus paboThl: BRICKA3bIBAHUE HEJIOTUYHO, HEAIEKBATHO 1

HCII0JIb30BaHbI CPEICTBA JJOTMUYECKOMN CBS3H, TEKCT HEMPABUIIBLHO

MOZICJICH Ha ab3aIibl, HO (popMaT BhICKA3bIBaHUS COOJIIOJICH.

3. Jlekcuka: MecTaMu HeaJleKBaTHOE YIOTPeOIeHUE JICKCHKH.

4. I'pamMaTuKa: UMeIOTCS TpyOble rpaMMaTUYECKHE OIIUOKY.

5. Opdorpadus n myHKTyaIus: He3HaAYUTEIbHBIE opdorpaduueckue

olMOKH, HE Bcer/ia cCoOII0ICHbI IIPaBUiia IMyHKTYaI[MH: HE BCE

IPEJUI0KEHUS] HAYMHAIOTCS C 3arJIaBHOW OYKBBI, B KOHIIE HE BCEX




MPEJIOKEHUN CTOUT TOYKA, BOIIPOCUTEIbHBIM HIIM BOCKIIMLIATEIbHBIN
3HAaK, a TaK)Ke He COOJII0/IEHbI OCHOBHBIE ITPaBUIa PACCTAHOBKH

3aMsThIX.
2 1. Conepxxanue: KoMMyHHKaTUBHAS 3aj/1a4a HE PEIICHA.
«HeynoBneTBo- | 2. Opranuzainus paboThl: BHICKa3bIBAHUE HEIOTUYHO, HE 1
PHUTEIBLHO» MCIIOJIb30BaHbI CPEICTBA JJOTHUYECKOHN CBSI3H, HE cOO0IeH hopmar

BBICKa3bIBaHUS, TEKCT HE TIOJIeNICH Ha a03alibl.

3. Jlekcuka: 60JBIIOE KOJTUYECTBO JICKCHYECKHUX OIIHOOK.

4. I'pammatuka: 60JIbIIOE KOJTUYECTBO IPAMMATHYECKUX OMIMOOK.

5. Opdorpadus 1 myHKTyalus: 3HaYUTENbHBIE Opdorpaduueckue
omKOKH, He COOIIOICHBI MPAaBUIIA ITYHKTYAIlUH: HE BCE MPEIOKECHUS
HAYMHAIOTCS C 3arJlaBHOW OYKBBI, B KOHIIC HE BCEX MPEIIIOKCHUI
CTOUT TOYKA, BOIIPOCUTEIBHBIN UM BOCKIMLATEIBHBIN 3HAK, a TAKKE
HE COOJII0ICHBI OCHOBHBIE MPAaBUJIa PACCTAHOBKY 3aIISTHIX.

IIpunoxkenne b
Kpurepun oueHKH yMeHUsI TOBOPEHUSA

Cnoco0HOCTh K KOMMYHHMKATHBHOMY NIAPTHEPCTBY

bamn [Tapamerpsl

VY yugamierocsi mo4TH HET MPoOJeM B TOHMMAaHWU BOMIPOCOB Ha JaHHOM ypoBHe. OH
crocobeH BecTH Oeceqly B MHTEpecHOU gopme, AaBast Kak (pakTUYeCcKyto HHGOPMAIHUIO,
TaKk U CBOM KOMMCHTApPUU 10 JaHHOU mpolOsieMme. Biameer TeXHUKOW BeleHHUS Oeceipl
(MOXeT HauaTh M 3aKOHYHUTH pPa3rOBOP, PACCIPOCHUTH, CIOPUTH IO Pa3TUYHBIM
BOIIPOCaM, JIeNIaTh BBIBOJIBI). BilajeeT yMeHUEM CIIOHTAaHHO pearupoBaTh Ha U3MECHEHUE
pEeUeBOro NMoBeIeHUs NapTHEPA.

VYuyamuiicss MoKa3plBa€T XOpPOUIMH YPOBEHb IOHUMAHHUS 3aJaHWi, OJHAKO HWHOIAA
MPUXOAUTCS TOBTOPATH Bompoc. OH crocoOeH u3naraTh ()akThl M BBIPAXKaTh CBOE
«4» | MHeHue. Brazieer TeXHUKOW BeJeHHUS Oecelbl, HO HE BCET/Ia CIICIUT 32 COOSCETHUKOM.
He MoXeT CmoOHTaHHO pearupoBaTh Ha M3MEHEHHE PEUYEeBOrO MOBEACHUS MapTHEpA.
MHoT1a MMOTHOCTRIO 3aXBaThIBACT HHUITMATHBY B Pa3roBOpE.

VYyamuiics mokaspiBaeT oO0Ilee MOHUMaHUE BOMPOCOB U >KEIaHHE YYacTBOBaTh B
pasroBope. OH croco0eH AaTh MH(OpMaIMIO, UCIIONb3ys Npocreire Gopmbl. Emy
«3» | HeOOXOIUMBI TMOSICHEHHS] HEKOTOPHIX BOMPOCOB. Y4YalluiCs JeNaeT HeompeaelEHHbIe
nay3bl, MOXKET OBITh HEJIOTHMYEH B BBICKa3bIBaHUAX. JIerko cOMBaeTcs Ha 3aydeHHBIN
TEKCT.

«5»

Jlekcuko-rpaMmMaTnyeckasi NPaBUJIbLHOCTh peun

bayn ITapameTpsl

«5» | Ecnm ywammiics u momyckaeT ommuOKy, TO OH caM €€ HeMeJIeHHO ucrpaniser. OH
yMeeT MPaBIJIbHO BBIOPATh HEOOXOIMMBIE IIIaroibHbIe (POPMBI M BpeMeHa, UCTIOIb3YeT
B peuYd CIOXHbIE  JUIsl JAHHOTO YpPOBHS TIpaMMaTU4YecKue CTPYKTYypbl. 75%
BBICKa3bIBaHUUM JaHbl 0e3 omuOok. Ero pedeBoe BbICKa3bIBAHHME COCTOUT Kak U3
KOPOTKHX, TaK M CIIOKHBIX HpeiokeHui. Vcrnonp3yeT npaBuiIbHOE MHTOHAIMOHHOE
oopmieHre BOMPOCOB M OTBETOB, NMPOChO M BOCKIMIAHUN. Peub 1ocTaTOYHO
BapUaTHBHA C TOYKW 3PEHUS MPOTPAMMHBIX TPEOOBAHUIA.

«4» | BctpewaroTcst TpamMmaTH4ecKHe OIIMOKH, HO OTO HE MPENsATCTBYET OOIIEHUIO.
VYyammuiics 1eMOHCTPUPYET YMEHUE UCIIOIB30BaTh MPAaBUIIBHBIE TJIar0JIbHBIE (POPMBI U
BpeMeHa Ha JaHHOM YypoBHE. 50% BBICKa3bIBaHUW JOJDKHBI OBITH 0€3 OIMOOK.

I




HpOCTBIC BbICKa3bIBaAHUSA JOJIXKHBI OBITh TpaMMaTH4Y€CKU ITPaBUJIbHBIMH.

«3»

Ommbku yyamierocsi 3aTpymHSIOT Oeceny, HO He paspymaiT e€. OH mnpaBUIBHO
UCIOJIb3YET pa3Hble POPMBI IJ1arojioB U BpeMeHa, COOTHOCUMBIE C TeMOW U hopMaToM
Oecenpl, HO TOJBKO TO 3aydeHHOW Teme. Tombko 25% BBICKAa3bIBaHW JaHBI 0€3
OIUOOK.

@2»

BCTpe‘-IaeTCS'I 0OJIBIIIOE KOJIMYECTBO rpaMMaTH4YCCKUX U CHHTAKCUYCCKUX OIIHOOK.
OtMeyaeTcs TPYAHOCTH B BBI60p€ IIPABUJIBHOI'O I'jiarojia ¥ roCTaHOBKE €ro B HY>XHOM
BPCMCHHU. Omunoxu IOBTOPAIOTCA MMOYTHU B KAXKAOM BbBICKA3bIBAHUU.

KOMMyHHKaTHBHaH ueﬂecooﬁpasﬂoch JICKCUKO-TPAMMATHY€CCKOT0 Oq)OpM.]'IeHHH peuu

bann

[TapameTpsi

«5»

Yyamuiicss MOXKeT NMOAAEPKUBATh Pa3roBOp Ha 3aJaHHYIO TEMY, BbIPayKas CBOU MBICIU
Jerko u cBoOoxHO. OH rOBOPUT HaMHOrO OOJIbIIE, YEM 3K3aMEHAaTOp, OH MOXET
BCTaBJATh 3aMEYaHUs MW JaXe 3aJaBaTb BOIPOCHl 3K3aMEHATOpy, €CIU 3TO
Heo0xoauMo. OH UCHONb3yeT IHUPOKUN JHAaNa3oH JIGKCUKU, AEMOHCTPUPYIOT YMEHUs
[IPEO0JEBaTh JIEKCUUYECKHE TPYIHOCTH IPU BBIPAKEHUU CBOUX MbIcied. OH ¢
YAOBOJIBCTBUEM HCIIOIB3YET CIIOXKHBIE IPEUIOKEHUS, COCTOSIIUE M3 HECKOJIBKUX
IIOCJIEIOBATEIbHBIX YacTeld. Ero pedeBoe NOBEACHUE MOIHOCTBI0 KOMMYHHKAaTUBHO H
KOTHUTUBHO OIIPABJAHO.

«“y

VYyamuiics ¢ yI0OBOJIBCTBUEM OTBEYAET HAa BOIPOCHI COOECEHUKA, a TAK K€ MOXKET
B3iITh MHHMLIMATUBY B pa3roBope Ha ce0s. HalOmromaercs pocrtarouHas OerjiocTh
WHOSI3BIYHON peuH, 00BEM BBICKA3bIBAHUN COOTBETCTBYET MPOTPAMMHBIM TPEOOBAHHSIM.
OH ucnonb3yeTr pazHOOOPa3HYIO JIEKCHUKY, YTO CO3JaET BIEYaTICHHE €CTECTBEHHOCTH
cutyauuu. OH NbITaeTCsl YCTPAHUTh BIUSHUE POJIHOTO s3bIKa. Peaku citydau, Korjaa ero
pEYeBOE NOBEICHUE KOMMYHUKATUBHO U KOTHUTUBHO HE OIIPaBJaHO.

«3»

VYuyamuiics MOXeT ydyacTBOBaTh B Oecele, HO NPH 3TOM HCIOJIB3YET YpPEe3BbIYANHO
YOPOLIEHHBIE JUIsI JAHHOTO YPOBHS JIEKCUKO-TPAMMATHYECKHUE CTPYKTYpPBI UL
BbIpaXEHHUSI CBOMX MbIcied. OH B COCTOSHUU HCIIOJI30BATh TOJBKO  OYEHBb
OTPaHUYEHHBIN JIGKCHYECKUH 3amac, KOTOPhIH HEOOXOauM Ui OOCYXKJEHUS TOW Win
MHOM TeMbl WK npobiemsl. Ero peueBoe nopeieHne MUHUMAIIBHO IPUEMIIEMO.

«»

VYyamuiics HE MOXET BECTH € IK3aMEHATOpoM Oecelqy Ha aHIIuicKoM si3bike. OH
BIa/ICET MUHUMAJIbHBIM 3allacOM JIEKCUKH, HO HE YMEET €ro KOMMYHUKATHBHO
IpUEMJIEMO HCIIOJIb30BaTh B OTBeTe. Ero pedeBoe moBefeHHE KOMMYHUKATHBHO U
KOTHUTHBHO HE NPUEMIIEMO.

doHeTHYECKOE O(hopMIIEHE peun

bann

[TapameTpsl

«S»

Yy yqamerocs NpoOUu3HOMECHUC TTOJTHOCTBIO COOTBETCTBYET IMTPOTPAMMHBIM Tpe6OBaHI/IHM,
XO0Ts UHOTAA BCTPCHACTCSA HCE3HAYUTCIIBHBIC OHII/I6KI/I, KOTOPLIC, OJHAKO, HE MCIIAOT
O6H_IGHI/II-O Ha aQHTJIHUHCKOM s3bIKe. Ero p€4b OOCTATO4YHA, BBIPA3UTCIbHA W IOHATHA
JIOO4AM, BJIaACIOINIMM CTaHHapTHBHpOBaHHOﬁ HHOS3BIYHOMN PEYBIO. On aJICKBaTHO
HCIOJIB3YCT pPUTMHUKY H MCIOJUKY HHOS3BIYHOMN peyu. I[J'ISI 0oJiee TOYHOTO BBIPpAXKCHUSA
CBOMX KOMMYHUKATUBHBIX HaMepeHHﬁ.

«y

HpOI/ISHOI_HCHI/Ie yqamerocs B HEJIOM COOTBETCTBYCT IPOIpaMMHBIM TpeGOBaHI/IHM, HO
BCTPCHAIOTCA ClIydald OTKIOHCHHUA OT IIPOU3HOCUTCIIBHBIX HOPM. O)IHaKO 9TO HE
MCIIACT CMY O6IJ.[3.TBC}I Ha QHIJIMHCKOM S3BIKE C JJIOAbMH, BJIAACIOIIIMMH
CTaHAApPTU3HPOBAHHBIMU HOpMaMH HHOS3BIYHOMN pcun. B ocHOBHOM OH YMECT
HCIIOJIB30BAaTh PUTMUKY, MCIOJUKY HHOS3BIYHOMN pcuu, XO0TA UHOIrJa €ro pcyb MOKET
OBITE HEAOCTATOYHO BBIpaSHTeHBHOﬁ H HE MOXET CIO0COOCTBOBATH TOYHOMY
BBIPAKCHUIO €0 KOMMYHHUKATUBHBIX YMCHI/Iﬁ




VY yuamierocss HabJt01a€TCs MOMBITKYA NMPABUIBHO MOU3HOCUTh M MHTOHUPOBATH PEUb,
«3» | HO 3ameTHO WuHTep(dEepeHIusl POAHOrO s3biKa. Ero pedr B OCHOBHOM TOHSITHA
HOCHUTEJISIM SI3bIKA.

[IpousHomieHre ydvamerocss MOABEPKEHO CHJIBHOMY BIHSHHUIO POJHOTO S3bIKa,
«2» | HaCTONBKO CHJIBHO, YTO OCJIOKHSET IIOHUMAaHHE €ro peyd HOCHUTENSM s3bIKa.
OO011en3BECTHBIEC U MPOCTHIE CIIOBA U (hpa3bl NAIOTCS B HEY3HABAEMOM BHJIE.

IIpuio:xkenue B
MeToanyeckue peKOMeHIaUU

1. Meroanyeckue peKOMeHAAIMY 110 OPraHU3aAUMU PadOThI ¢ TEKCTOM

1. [IpocMoTpuUTE TEKCT U ONIPEAEIUTE E€r0 TEMY.

2. IloBTOpUTE OCHOBHYIO JIEKCHKY, OTHOCSIIIYIOCS K TEMAaTHUKE TEKCTa.

3.Bo BpeMs uTeHMs JenalTe MOMETKHU: MOJYEPKUBAWTE CIOBOCOYETAHMS, MPEIJIOKEHUS,
Hecyluue OCHOBHYI0 wuH(popmaruio. Ecnu Bel 3HaeTe 3HaYeHHE OJHOKOPEHHBIX CJIOB, TOT/IA
MOMbITAliTECh JOTAAaThCcsd O 3HAUYEHUM HE3HAKOMOro ciioBa. [Ipm HEOOXOAMMOCTH HCIIOJB3YHTE
CJI0Baphb.

4. IlpoBepbTe, MOHSIM JH Bbl OCHOBHBIE (DaKThl TEKCTa, MOXKETE JIU OMNPENEIUTh €ro
OCHOBHYIO MbIC/Ib. [[J1s1 3TOro HE0OX0IUMO YMETh:!

- BBIOpaTh 3aroJIOBOK W3 MpeJiaraéMbIX BapUaHTOB WM CaMOMY MpPHAyMaTh 3arojoBOK,
OTPAKAIOIIHUN COAEP/KAHUE TEKCTa;

- pa3ieauTh TEKCT Ha CMBICIOBBIE OTPE3KH;

- OTBCTUTDH Ha BOIIPOCHI, IMTO3BOJIAIOIIUE BBIACINTE OCHOBHYIO I/IH(i)OpMaIII/IIO.

5. Ilocne npouTeHust TEKCTa BbI TOJ>KHBI YMETh:

- chopMynHpOBaTh IJIaBHYIO MBICIIb TEKCTA;

- KpaTKO M3JI0KHUTh OCHOBHBIE UJIeU U MH(POPMAIIHIO TEKCTa;

- OTBETUTH HAa BOIIPOCHI 10 COAECPKAHUIO TEKCTA.

6. [locne npourenus Tekcra:

- BBICKQAXKXUTEC CBOC MHCHHUC C ITPUBJICYCHUCM CcOOCTBEHHOTI'O OIIBITA.

7. Ecniu BaM HY>KHO 4TO-TO YTOYHHTH B TEKCTE, MOJIYUYUTh OoJiee MOApOOHYI0 HH(OpMaIIHIO,
3alIOMHHTH U UCIIOJIB30BaTh €€ B TAJIbHENIIIEM, BEDHUTECH K TEKCTY €LIE pas.

2. MeTtoanyecKkue peKOMeHAalMM 110 OPraHu3alu padoTsl ¢ NepeBoIoM

1. Tekct, nmpenHa3Ha4eHHbIA JUIsl IEPEBOJA, CIENYET pPAacCMaTpUBaTh KAaK €IuHOE
CMBICIIOBOE LIENIOE.

2. Haumnaiite nepeBo/ ¢ 3ariaBus (Ha3BaHUs TEKCTA), TaK KaK OHO, KaK MPaBUIIO, BEIPAXKAET
OCHOBHYIO TEMY JIaHHOTO TEKCTa; €CJIH K€ MEePEeBO/l 3arjaBus 10 KaKUM-I100 MpUYMHAM BbI3bIBAET
3aTpyAHEHUE, BEPHUTECH K HEMY I10CIIE IIEPEBOA BCETO TEKCTA.

3. UToOBI MOHATH cONIEp)KaHUE TEKCTa MPOYUTAUTE €r0 BECh LEIMKOM WM 3HAYUTEIBHYIO
€ro 4acTh, a 3aTEM IIOCTYIIAUTE K OTAEIBHBIM €r0 IPEIIOKEHUAM.

4. C camoro HayaJjia crapaiiTech OHATh OCHOBHYIO MbIC/Ib, 3aKJIIOUEHHYIO B MPEAJIOKEHNUH,
ONHUpasiCh Ha €ro CTPYKTYpy M KIIIOUEBBIE CJIOBA, a 3aTeM J0OMBAaWTECh AETAIBHOTO MOHUMAaHMA,
ynensisi 0coboe BHUMaHUE CIoco0aM CHHTAKCUYECKOM CBSI3M MEXAY YacTAMU NPEIJIOKEHUS U
JICKCHKE.

5. BoinonHsAlTe NMepBOHAYAIBHBIN MEPEBOJ MO BO3MOKHOCTH JOCIOBHO  C TE€M, YTOOBI
00JIerYnuTh MOHMMAaHUE CMBICIIA TEKCTa; BCJIE 3a ITUM MOJOEpHUTE CIIOBA U BBIpAXEHHUs, Haubosee
TOYHO ITEPEAAKOIINE MBICIIb IEPBUYHOTO MaTEpHaIa.

6. Eciiu nmocne npoBeieHHON paboThl CMBICI MPEII0KEHUs TIOHATEH, OTPEIaKTUPYHTE €ro,
IPOYUTANTE BMECTE€ C MNPEAUIECTBYIOUIMMH MPEIIOKEHUIMU M, YOEIUBIIUCH B IPAaBHIBHOCTU
CMBICJIOBOM CBSI3U, IEPEXOAUTE K CIEAYIOLIEMY IIPEITIOKEHUIO.



7. Korz[a TCKCT TMCPCBCACH IMOJHOCTBIO, HpO‘IHTafITe €ro BE€Ch NLCIMKOM H BHCCUTC
HCO6XOI[I/IMI)IG CTUIIMCTUYCCKUC ITOITPABKHU.

3. Meroauyeckue peKOMeHAANMH [0 OPraHU3alMH BBINOJHEHHS JIEKCUKO-
rpaMMaTH4eCKHX 32/ IaHUii

3agaHus HA BOCCTAHOBJIEHUE B TEKCTe MPONYIIEHHBIX CJI0B

1. CHavana npo4uTaiTe BECh TEKCT, YTOOBI IOHATH €T0 OCHOBHOM CMBICII.

2. IlomymaiiTe, yTO MpPOBEPSETCS B KAXKJIOM IPOITYCKE - OOBIYHO 3TO IpaMMaTHKa (apTUKIIH,
npeiord, (JOpPMBI TJIaroJioB W T.J.), JEKCUKa (YCTOWYUBBIC CIOBOCOUYETaHUS, (ppazeosornueckue
€MHUILIBI, UMOMBI), TOHUMAHUE CTPYKTYPhI MPEATIOKEHUS HIIM TeKCTa (COI03bI, COIO3HBIE CIIOBA U
000pOTHI).

3. O6paruTe BHUMaHUE Ha CJIOBA, KOTOPbIE CTOSIT HEMOCPEACTBEHHO MEPE]l U 3a MPOMYCKOM
U TOAyMaiTe: Kakas 4acThb PE4YH JOJDKHA OBITh B MPOIYCKE (MM. CYHIECTBUTENIBHOE, IJIArol,
Ipelyior, COI3 U T.1.); SIBJISETCS JIM CIIOBO, KOTOPOE HY)KHO BCTaBUTh YacCThIO YCTOMYMBOTO
BhIpa)KEHUS WM Gpasbl (HanpuMmep, as a matter of fact, in the way); siBIsieTCs In 3TO CIIOBO 4aCThIO
dbpazeonornueckoit equHMIbl (Hanpumep, make money risk one's head).

4. WHorpa, mpexae 4YeM pEeUIMTh, KaKoe CIIOBO HYKHO BCTaBUTh B MPOMYCK, HY>KHO
npovecTs OoJiee IIIMHHYIO YacTh TEKCTa, HAlpUMeEp, €CJIM 3TO KacaeTcsl COr3a.

3aiaHus HA MHOKeCTBEHHbII BbIOOP

1. Hepe[[ TEM KaK IMPOYUTaTh HNPCIIO0KCHHBIC BAPUAHTBI OTBECTOB BHUMATCIBLHO HquHTaﬁTe
3aJ]aHie U TOAyMaiTe, KaKk Obl BbI 3alOJHWIN NPOMyCK. [IOMHHTE, YTO MPaBHIBHBIA OTBET JIeTde
HAUTH IyTeM OTOpachIBaHUsI HEBEPHBIX BAPUAHTOB.

2. Koraa BBl paccMaTpuBacTe HEBEpHBIC BAPHAHTHI, OOpPATUTC BHUMAHHE Ha CIIEAYHOIICE:
IIOTCHIUAJIBHO HeBepHBIfI BapHWaHT OTBCTA:

- SIBJISICTCS TIPSIMBIM TIEPEBOJIOM aHAIIOTUYHOMN PYCCKOM CTPYKTYPHI;

- SIBJISICTCS] TPaMMaTHYeCKH HeBepHBIM (must to do);

- TMOClie 3aloJHECHUs NPOMYCKa JaeT TPaAaMMATHYEeCKU HEBEPHBIC WM HEJIOTHYHbIC
peUIoKEeHUS (HaIpuMep, riaacHas OykBa mocie an, have mocie he);

- CWJIBHO OTJIMYaeTCs OT JAPYrHMX BapUaHTOB OTBETa (MMEET COBEPIICHHO IPYTyro (Gopmy
WIH SBIIETCS APYTOM YaCThIO PEUM).

3. OOGpartuTe BHMMaHuEe Ha JBa WIH TPH TMOXOXKUX OTBeTa (C TOYKM 3pEHUS HAMUCAHWS,
MIPOU3HOIICHHS, TPAMMATHYECKON (DOPMBI) - OJTMH U3 HUX, CKOPEE BCETO, SBISCTCS MPABUILHBIM.

3aganus Ha ynoTpedseHue NPABUIbHBIX IV1aroJabHbIX GopM

1. TTonymaiite, kakyto GopMy rjarosia UMea B BHJIY aBTOP - JMYHYIO (BHJIOBPEMEHHYIO),
WHOUHATUB, TEPYHIUIN WIH TpUYACTHE.

2. Ompenenure, OTHOCUTCA JH JACWCTBUE, BBIPRKEHHOE TJarojoM, K HacTOSIIEMY,
npoleamemMy win Oyaymemy. Eciii oHO OmHMCBIBaeT TO, YTO CIYyYHJIOCH B MPOILIOM, BaM HY)KHO
ucnonb3oBath popmy Past Simple. Ecnun oHo oTHOcuTCs Kk OynyiieMmy, Bam noHagoourcs ¢opma
Future Simple u 1. 1.

3. Becerna mpoBepsiiTe, He cliesIaiy JIM Bbl TPUBHAIBHBIX OIIMOOK M0 HEBHUMATEIbHOCTH.

4. MeToan4ecKkre peKOMEeH/IALUH 110 OPraHU3alHMH PadoThI € AyAMOTEKCTOM

Bce aymumoszamucu K yIpaKHEHUsSM JOJDKHBI IPOCIYIIMBATBCS JABaXxAbl. Bo Bpems
IPOCITYIINBAHUSA, TPU HEOOXOJIUMOCTH, MOXKHO OOpaTUThCS K TEKCTY ayJHO3allMCH B KOHIIE
yueOHUKa.

IIpencrekcroBblii 3TaN
CemaHTH3alMsl JIEKCUKH Te€pel] MEpPBbIM MPOCIYIIMBAHUEM U CHSTHUE SI3bIKOBBIX
TPYAHOCTEM.



1. Ilepen mpociayliMBaHWEM TEKCTa BHMMATEIbHO IPOYMUTANTE CIIOBA, KOTOPHIE MOTYT
BBI3BAaTh TPYAHOCTH B IOHUMaHUM TEKCTA. BOCIIONB3yHTECH CI0BapeM IS IOJHOTO IIOHUMaHHUS.

2. Mcxond U3 NpenioKEeHHOro CIMCKa CIIOB, MONBITAUTECh A0ralaThCsl, O YEM MOMAET pedb
B ayJIUOTEKCTE.

TekcToBBII 3TAN

MmuosectBeHHbIH BeIOOp. (Multiple choice)

1. Ilepen TeM Kak IMpOCITYIIATh 3alUCh, TPOYUTANTE BOIIPOCHI B 3aJIaHUH C MTPEUIOKEHHBIMU
BapHaHTaMU OTBETA.

2. Korpa npociymnmBanue Ha4anoch, MPEKPATUTE YTEHUE BOIPOCOB, M CKOHIICHTPUPYHTECHh
HAa TIOHMMaHWW ayawo3amucu. [loMHHTE, 4TO BO BCEX 3aJaHUAX HA MHOXXECTBEHHBIH BBIOOP
HOPSIIOK BOIIPOCOB COOTBETCTBYET TOMY MOPSAKY, B KAKOM WH(OpPMAIIHS TOSBISETCS B TEKCTE.

3. Bo Bpems npocitymiBaHus B IEPBBIN pa3 OTMETHTE BO3MOXKHBIC BAPUAHTHI OTBETA. 3aTeM
niepei BTOPBIM MPOCTYIIMBAHUEM, BHUMATEIBHO MPOYUTANTE TPETIOKCHHBIC BapUaHThl OTBETA U
BEIOEpETE TOT KOTOPBIiA, IO BallleMy MHEHUIO, TIOJXOIUT OOJIbIIE IPYTHX.

Tak Kak W MpaBUJIbHBIC, U HENIPABUJIbHBIC BAPHAHTHI MOTYT BKIJIIOUYATh CIIOBA U BBIPAKCHUS
U3 TEKCTa ayJauo3amucH, oOpamaiTe BHUMAHHE HAa KOHTEKCT. Te BapuMaHTBI OTBETA, KOTOPHIC B
ayJIM03aIUCH UMEIOT KOHTEKCT, OTJIMYHBIA OT TOT0, KOTOPBIH OHU UMEIOT B BOIIPOCE, - HEBEPHBIE.

BynbTe OCTOPOXKHBI C TEMH BapUaHTAMU OTBETOB, B KOTOPBIX BCTPEUYAIOTCS TC XK€ CJIOBA U
¢pasbl, 4To 3BydaT B 3amucu. YacTo 3TO HEBEpHbIC BapHaHThL. [lOMHHTE, YTO NMPaBHIbHBIE OTBETHI
JOJDKHBI BKJIFOYATh TY)Ke HMH(OpPMAIMIO, YTO W 3alHCh, HO 3TO OTHIOAh HE O3HAYaeT, 4YTO
UHpOpMaIIUs 3Ta TIEPEIACTCST OJJHUMH U TEMH )K€ CIIOBAMH.

[TomMHHMTE, YTO MPaBWIBHBIA OTBET HE O00A3aTENBHO [OJDKEH BKIOYaTh BCIO Ty
uH(pOpMaIIMIO, KOTOpas 3BY4HT B 3amucu (ocoOble cioBa, ppasbl unu uudpsl). MHoraa sTo Toapko
MPEJIIOJIaraeTcs, ¥ BaM HY)KHO CJIeJIaTh OIPEJICIICHHBIN BBIBOJ HA OCHOBE APYTrOil HHPOPMAIIHH.

Bo Bpemst BToporo npociyiniMBaHus IPOBEPhTE BEIOPAHHBIC OTBETHI M 00PATUTE BHUMAHHE
Ha Ty HHGOPMAITUIO, KOTOPYIO BBI IIPOIYCTHIIH BO BPEMsI IIEPBOTO MPOCITYIIIUBAHHUS.

PacnoJsioxxenne coobITHI M1 HH(OPMaLMK B ONIpeeIeHHOM MOpPsAKe (sequencing)

Ilepen nepBbIM MPOCIIYIIMBAHUEM ayAHO3allICH BHUMATEIBHO IPOYNUTANTE MHCTPYKLUIO U
noMuTe, 4To TpedyeTcs:

- paccTaBUTh JaHHYH0 HH(POPMALMI0O B TOM IHOps/KEe, B KaKOM OHa TMOSBISIETCS B
ayJIMO03aluCH - CKOHIIEHTPUpPYHTECh HA TOHMMaHUU MH(OpMaLUU U HE oOpalaiiTe BHUMaHUEe Ha
[IPUYMHHO-CIICACTBEHHBIEC CBA3HU MEK/Y OTAEIbHBIMU YaCTAMU ayJUOTEKCTA;

- pacmojOXUTh COOBITUS B XPOHOJIOTMYECKOM TOpSAKE - TOrJa HYXHO OOpaTHTh
BHUMaHME Ha MpeUIoTH, 0003Havarole MOPSAA0K ASHCTBUI.

BauMarenbHO mnpouuTaiiTe 3agaHue, NONBITAWTECh INMpEeAyrajgarb, O 4eM IOHJET pedb B
ayIHMO3aIuCH.

BHumarensHO mpociymanTe 3anuch U OTMETHTE OTBETh. MOJKHO OTME4aTh OTBETHI B
npoliecce MpoCIyIIMBaHMs, HO €CIIM 3TO Bac OTBJIEKAeT, CKOHLIEHTPUPYITeCh Ha TOH HHpOpMaLnH,
KOTOPYIO Bbl IPOITYCTUIIN/ HE MOHSUIM B IEPBBIN pas.

MHo:xecTBeHHOe cooTBeTcTBHE (multiple matching)

1. IIpexx e, 4eM NPUCTYNUTH K MPOCIYIIMBAHUIO, BHUMATEIBHO TPOYNTANTE NHCTPYKLUIO U
paz0eputech, 9To TpeOyeTCs B 3a/IaHUH.

2. Ecmu B 3amanum Tpedyercs ONpeNeNuTh KTO TOBOPUT, JHMOO K KOMY oOpallieHa peub,
100 MECTO, T1ie MPOUCXOAUT Oecea, BO BpeMsl MPOCIyIIMBaHUs oOpalaiiTe BHUMaHKE Ha CJIOBa U
BBIpa)KEHUS, XapaKTEPHBIE JJIsl JaHHOTO MeCTa JINOO0 JaHHOM JTUYHOCTH.

3. Ecnu B 3amaHum TpeOyeTcss ONpelneinuTbh, K KaKOMy THUIy TEKCTOB MpUHAAJIEKAT
NpOCITyIIaHHbIE OTPBIBKM, OOpaTHTE BHUMaHHME Ha BBIPAKEHUS M OOOPOTHI, XapaKTepHbIE IS
JTAHHOTO TUIIA TEKCTA.



4. Ecnu B 3amanuu TpeOyeTcs COOTHECTH 3aroJIOBKH, MOA3arojOBKH WU  IPEATIOKEHUS,
KOTOpBIE€ TOJBOASIT UTOT TEKCTa MM €0 YacTU TO, MOCIYIIAB KaXAyI0 4acTh, MONPOOYHTE KpaTKO
chopMyIMpOBaTh TJIABHYIO MBICIBL MpociymaHHoro. [loMHHTE, YTO 3arojoBOK, IOJ3ar0JOBOK
JOJKEH BBIpAXKaTh KPaTKOE cojepaHue Wid (OopMYyIUpOBaTh INIAaBHYIO MBICIb (parMeHTa, HO
U3JIaraeT 3TO APYTUMU CIIOBAaMU, HE KOIIUPYS ayIUOTEKCT.

5. Ilocne mepBOro MpoCIyHIMBaHUs MOCTapalTech OTMETUTh OTBETHI, @ BO BPEMsI BTOPOTO
MPOCITYIIMBAHKS CKOHIICHTPUPYUTECh HA TOH MHPOPMAITUHU, KOTOPYIO BbI HE MOHSUTH B IIEPBBINA pas.

6. [Tocne MOBTOPHOrO MPOCIYIIMBAHUS 3aMOJIHUTE JUCT C OTBETAMHU U €Ille Pa3 MPOBEphTE
[IPABWJIBHOCTb OTBETOB.

IHocaerekcToBbIi ITAN
YcTaHOBIEHUE COOTBETCTBUS NPHUBEACHHBIX YTBEPXKIACHUN K MPOCIYIIAHHOMY TEKCTY
(True/False)

1. Ilpexxne, 4eM MPHUCTYNHUTHh K MPOCIYIIMBAHWIO, BHUMATEIBHO MPOYUTANTE 3adaHUE U
YTBEPKIACHUA.

[TomMHuTe, YTO B 3aJaHUSIX TAKOrO THUINA TOPSJAOK TPHUBEACHHBIX YTBEPXKICHUM
COOTBCTCTBYCT TOMY IMOPAJKY, B KAKOM I/IH(bOpMaIII/IFI JacTCs B 3aIlIUCH.

2. IIpu npocnymuBaHuy 00paTUTE BHUMAHUE HAa OTPULIATEIbHBIC TPEATIOKEHUS, TOCKOIBKY
MPABWIBHBI OTBET YacTO WMeEeT (DOpMY YTBEPIUTEIBHOTO MPEAIOKEHUS, KOTOPOE BKIIFOYACT
CJIOBO, MPOTHUBOIIOJIOKHOE 110 3HAYSHHUIO TOMY, YTO IIPO3BYYAJIO B ayAMO3AMHKCH.

3. IlpocnymraiiTe 3aUCh U OTMETHTE CBOU OTBETHI.

Bo Bpemst BTOpOro mpoCiIylIMBaHus MPOBEPHTE CBOU OTBETHI.

OtBeTbl Ha Bonpockl. (Answer the questions)

IIpexne, 4eM IPUCTYIUTH K IPOCIYIIMBAHUIO, BHUMATEIBHO IIPOYUTANTE BOIPOCHI.

HpI/I H606XOI[I/IMOCTI/I IMEPEBCAUTC BOIIPOCHI HA py'CCKI/Iﬁ A3BIK.

[Tpu npocnymBanuy 00paTUTE BHUMAaHKUE Ha 3alpalnBacMyro HH(pOpMaIuio.

ITocne MMpOoCIyHIMBaHUA OTBETBTC Ha BOIIPOCHI, UCITIOJIB3Y ITPOCIYIIAHHYIO I/IH(bOpMaI_II/IIO.

3anonnenne Tadbunbl. (Filling the table)

1. Ilpexxae, yeM NPUCTYNUTb K MPOCITYIIMBAHUIO, BHUMATEIbHO IPOYTHTE 3aJlaHUE U
U3YUYUTE MPEUIOKEHHYIO TaOIHILy (CTPYKTYPY).

2. Ilpm mnpocnymumBanuu oOpaTHUTE BHMMaHHE Ha WHGOPMAIUIO, HEOOXOAUMYIO IS
3ar0JIHEHHsI TaOIHUIIBI.

3.Ilocne mepBOro mpocCiylIMBaHUs MOCTapaliTecb OTMETUTh OTBETHI, & BO BPEMsI BTOPOIO
NPOCIYIIMBaHUS CKOHIIEHTPUPYHTECh Ha TOW MH(OpPMAalUU, KOTOPYIO Bbl HE TOHSUIM B INEPBBII
pas.

4. Tlocne MOBTOPHOTO MPOCIYIIMBaHMUS 3alloOJIHUTE TaOJUIy W elle pa3 IMpoBepbTe
MIPABUJIBHOCTh OTBETOB.

5. Mertoanueckue peKOMEHAANMM IO OPraHu3anuu padoTbl MO MOATOTOBKE U
NPOBEACHUIO YCTHOTO COOOIICHHS

ChopmynupyiiTe TeMy COOOIIEHUS IO TTpoOJIeMe, MPABHIIBHO 03arJIaBbTE CBOE COOOIIICHHE.

CocraBpTe MmiIaH (KpaTKHii UM pa3BEPHYTHIN) CBOETO COOOIIIECHHUS.

B cooTBercTBMM C TUTAaHOM TPOAHAIM3UPYWUTE JUTEPATYpPy: TEKCThI, CTaThH W3 Ta3eT,
JKYpHAJIOB.

[TonGepuTe M3 HUX TUTATHI, UJUTFOCTPATHBHBIN MaTepual.

[TponymaiiTe, KakUMH SI3BIKOBBIMH CpPEIICTBaMU BBl Oy/eTe TMOIb30BaTHCS, BBIMHUIINTE
HEOOXOJMMBIE BBIPAKEHHS, KIIOUEBBIC CJIOBA, peUeBBIE OOOPOTHI, OTAENbHBIE (pa3bl. Tekcrt
COOOIIEeHNs JOKEH COCTOSTh U3 IPOCTHIX MPEAIOKEHUH U OBITh KPATKUM.

6. Haunurte cooOuienue, HanmpuMep, ¢ TAKMX BBIPAKEHUN: 1 XOUy paccKasarh O..., peub UJET
0...



7. O603HaYBTE BO BCTYIICHUU OCHOBHBIE MTOJIOKEHHUS, TE3UCHI CBOETO COOOIICHUSI.

OO0ocHyiliTe, noKaxuTe (aKTaMu MpUMEpaMH, MPOUUIIOCTPUPYHTE B OCHOBHOW YaCTH
COOOIIIEHUS ITU TE3UCHI.

9. 3akoHuuTe cooOuieHre, 00O03HAUbTE pE3yJbTaT, CAeNaiiTe BBIBOJ: IOABOJS WTOT
CKa3aHHOMY.

10. BrIpa3uTe cBO€ OTHOIICHHE K U3JI0)KEHHOMY: [0 MOEMY MHEHHUIO. . ..

11. TTocrapaiiTech U31araTb CBOe COOOIIEHUE IMOIIMOHAIILHO, B YCTHOW (popme (He uuTas, a
JIUIIb U3PEKa 3ariiAbIBasl B IJIaH U 3aUUTHIBAs LIUTATHI).

3aroMHHUTE: yKpaIaloT COOOIeHNE, IPUBJICKAIOT BHUMAaHUE CIylIaTenel, IOMOTalT Oojee
1yOOKO TOHSATH COJAEp KaHHUE WIUIIOCTPATUBHBIA MaTepuai: CXEMbl, TaOIUIbl, PUCYHKH, KOTOpBIE
JOJI?KHBI OBITH OPHUT'MHAJIbHBIMHA U KPACOUYHBIMHU.

Ecnu BBl BBINONHSETE 3T PEKOMEHAAIMM, TO Balle cooOuieHue OyaeT WHTEPECHBIM U
MOHSITHBIM JIJ1s1 COOECETHUKOB.

6. MeTonnyeckue peKOMeH/IAMH 10 HANTUCAHUIO /1eJIOBBIX MUCEM

1. 3yunte npaBuiia HaNMCAHUS JICJIOBBIX ITHCEM.

- COCTaBJICHME IMHChbMa HAYMHACTCS C BAIIEr0 OOpPaTHOTO ajpeca, KOTOPHIA MHUIIETCS B
NPaBOM BEpXHEM YIiy cTpaHuilbl. [Ipu 3TOM coOItoaeTcsi OOpaTHBINM 10 CPAaBHEHUIO C PYCCKUM
MOPS/IOK HAITMCAHUA: HOMEp JIOMa, YIIUIa, TOpoJl, MOYTOBEIM MHAEKC, cTpaHa. [log aapecom Takxke
yKa3bIBa€TCs JlaTa MOJITOTOBKH IMHChMa

- CJIeBa THIIYTCS MM, AOJDKHOCTH TOJIydaTelss M aJpec KOMIIAHUHM WIH OpTaHU3allfH, U
IpeMET, O KOTOPOM IMOUIET peub B MHCHME.

- TPUBETCTBHE: €CIM Bbl NHUINUTE B KOMIIAHUIO WJIM OPTaHU3aIMIO B IIEJIOM, a HE K
KOHKPETHOMY Y€JIOBEKY, Bbl 0OpaiaeTech «YBaxkaemble rocroaan- Dear Sirs;

€CITM BBl IUIIUTE YEIIOBEKY, KOTOPBIA 3aHUMAET ONPEACICHHYIO TOJKHOCTh, HO HE 3HAETe
ee/ero paMuiinm, BeI oOpaiacTech «YBakaeMblil rocroanH | Magamy - Dear sir/Madam;

€cITi BBl 3HaeTe (paMIIIUIO aJipecaTta, Bl oOpamnaerech «YBakaeMblii TOCIIOJUH | TOCIIOXKaA
Terbapu» - Dear Mr./Mrs. Tetbury;

- TEMa WK CYTh MPOOIEMbI HAXOAATCS BU3YaJIbHO B CEPEeIMHE MTUChMA;

- 3aKJIFOYUTENIbHASE YaCTh MOXKET COJIepXaTh TaKue CTaHIapTHhIE (pasbl, Kak «biarogapro
Bac 3a corpyaauuectBo» (Thank you for your cooperation), «XXny or Bac orera» (Looking
forward to hearing from you);

- KOHeI[ MHuchMa MOKeT BKmovath ¢pasel «Mckpenne Bam» (Yours sincerely), eciu
u3BecTHa (amuius ajgpecata, U ¢ «CoBepuieHHbIM nouteHneM» (Yours faithfully), ecan damumnns
ajipecara HEU3BECTEHA,

- IUCbMO MOXHO 3aKII0UUTh ciaoBaMu «C Haumy4ymnMu noxenanuamm» (With best wishes).

2. 3yuuTte CTPYKTYpY AEIOBOTO MUACHMA.

oOpartHblit agpec otmpaBurens — address;

J1aTa IoArOTOBKH mucbMa — date;

anpec mosryyarens — addressee;

ccouika - reference (Ref);

npuBercTBre — Salutation;

tema — regarding (Re)/ subject;

CyTh mpobsieMsr — problem;

3aKJIFOUUTENbHAS yacTh — Closing;

KoHel[ mucbma — ending;

oIMch — Signature;

JIOJDKHOCTB OTIPaBUTEIST — POSition;

npuioxenns — enclosure (Enc).

3. IlpouuTaiite mucpbmMo-oOpasel. Brimuimmre HeoOXonumsble ¢(pa3bl U KIMIIE JAETOBBIX
TIHCEM.

4. IlepeBeauTte NMCbMO-00pa3el] Ha PYCCKHM S3bIK, HCIIONB3YsI CJIOBAPb.



5. CocrtaBbTe /1€70BOE MUCHMO U OPOPMHUTE €0 COTIACHO MEXKAYHAPOIHBIM TPEOOBAHUSAM K
HAIMCAHUIO JICJIOBOM TOKYMEHTAIIUH.

7. MeToan4ecKue peKOMeHAAlH 110 COCTABJICHHIO Npe3eHTauui

1. M3yunTe npaBuiia COCTaBICHUE NIPE3CHTALUY.

TexHu4ecKkue MOMEHTHI:

- UCTIOJIb3YHTE OT/IENbHBIE JIUCThl OyMaru Wi ciaiisl,

- Ha KaX10M CJIaiiJie BBIJENSIETCS OT 3 10 5 BOIPOCOB;

- TEKCT JIOJDKEH OBITh JIETKO YMTAEeMbIM Ha PACCTOSHUU, KPATKUM U COJAECPXKATh INIAaBHYIO
UHOPMALIHIO.

2. 3yuute CTpYKTYpy NPE3CHTAIUU:

- BCTYIIUTEIbHAS YacTh C YKa3aHUEM Ha3BaHUS PE3CHTALUY;

- Kpatkoe coaepkanue (1 ciaiin);

- ocHOBHOE cojiepxkanue (10-15 cnaiinos);

- UTOroBas HHpopmMaLus,

- 3aKJIFOYUTEIIbHAS YaCTh, BHIBOJ.

3. O3HaKOMBTECh C PEKOMEHJALUU 10 YCIIEITHOMY IPECTABJICHUIO NIPE3EHTALNH.

Ha cragum noaroroBku:

- y3HaiiTe ayAUTOPUIO, €€ NOTPEOHOCTH U YPOBEHb IOHUMAHUS;

- IOATOTOBbTE 00OPYI0BAHUE JIJIsl OPTaHU3ALMU U TIPEJCTABICHUS IPE3CHTALINY;

- CIUTAaHMPYWUTE IUIAH U CTPYKTYPY NPE3EHTALUHY;

- HAIMIIUTE Ha OT/EIBHBIX JINCTaX OyMark KIIFOYeBy0 HHPOPMALHUIO;

- IOCTapaNTECh 3aIIOMHUTD TEKCT IPE3CHTALIUN;

- IOATOTOBbTE HATJISAHBINA MaTepualn (Tabauipel, rpaduky).

[Ipe3enTanusi:

- IPUBJIEKUTE BHUMAHUE ayTUTOPUH K IIPEIMETY BAILIET0 COOOIEHUS;

- HAYHUTE [IPE3ECHTALMIO BOBPEMS;

- IpUIepKUBaTECh BpEMEHHU OTBEICHHOMY Ha KaXKIbli Ci1aid]] (BOIIpOC);

- HE OTBJIEKAWTECh Ha IPYIU€ TEMBI;

- 3aKOHYHUTE BBICTYIIJICHUE BOBPEMSI; HE 3aTATMBAITE BBICTYIUICHHUE.

«I3pIk Tena». Body language.

HaJjaJbTe NPSAMONU KOHTAKT C AyJUTOPUEH;

HE FOBOPUTE C TEXHUKOM MIJIM SKpaHOM, BCerja oOpaaiitech K ayAuTOpuH;

yJpI0alTeCh, KOTJa 3TOro TpedyeT CUTyalus;

UCIIOJIb3YHTE KECThI TPU O0BSICHEHNHY;

cTapaiiTeCch BO BpeMs IPE3EHTALIMN HAXOAUTHCSI HA OJTHOM MECTE;

4. BeiOepute TeMy Npe3eHTaLUH.

5. Ot6epute HEOOXOIUMOE COoJIepKaHUe (JIEKCHYECKUW U TPaMMaTHUYECKUI MaTepuan).

6. Co3naiite npe3eHranuio B nporpamme Power Point.

7. IlpeacraBpTe NPE3EHTALAIO B KJIACCe.



JINCT BHECEHHA U3BMEHEHNI K METOAMYE€CKHM PEKOMEHIANUAM IO NTIPAKTUYICCKUM 3aHATHAM
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